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New York, Oct. 27, 1892+ 


Mess. Geo. P. Rowell & Co., 

Publishers "Printers" Ink,” 

10 Spruce St., City. 
Gent lemen: - 

From a circular received this morning I see that you offer the first 
page of “Printers* Ink” from now until Dec. 31st. "93, for $7,800.00; I am 
pleased to say that the SAN FRANCISCO EXAMINER hes concluded to accept your offer, 
and you will, therefore, please book the EXAMINER for that page, and oblige, 


Yours truly, 





los Angeles 
Publie Ubrar 
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7 Tell Your Story 
To Country People, 


and to tell it so that it will be care. 
fully listened to, can only be profitably 


done through the local country papers. 


There are no substitutes. 


ee 


One-sixth of all the country 
readers of the United States 


read the 1450 local papers com- 
prising the ATLANTIC COAST 


LISTS. 


One electrotype, one order only, 
needed. If copy is sent us, will put 
in type, submit proof, with estimate 
for insertion for one week or one year, 


as desired. 





Atlantic Coast Lists, 
134 Leonard St., New York. 
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ABOUT THE EDUCATION OF 
BUYERS. 
By C. H. Augur. 
(Author of “‘ Half True Tales.”) 

In a recent number of PRINTERS’ 
Ink there appeared an article headed 
‘Educate Your Buyers,” which began 
with the following paragraph : 

If you find a street-boy’s caricature of your- 
self chalked upon your door or wall, and if the 
caricature shows you that your hat is unbe- 
coming, you have learned something. Whale 
the boy—catching him first, of course—but 
change your hatter. 

If a hatter’s boy chalked up my bad 
hat on the door of my house would I 


hasten to that boy’s employer to buy a | 


better hat? I think I would not. 

I think there are some methods of 
educating buyers that the buyers won't 
stand. 

If I may venture to differ still again 
from the writer of the aforementioned 
article, I will express an honest doubt 
whether the general reader—the aver- 
age buyer—wants his advertisements 
in the form of a serial story. 

The seller of fountain pens may 
write an interesting story in eleven 
chapters, to run eleven days, in the 
middle of the third column of the page 
devoted to advertisements, and he may 
imagine that the average reader is 
hanging around the publication office 
every day waiting to get hold of a 
fresh installment of the story ; but it is 
all a dream. 

The average reader gets his literary 
feast from the other pages; and when 
he has had his fill he glances over the 
advertisements. The thing to put there 
is a,card or announcentent that will 
catch his eye : a brief line or two that 
will stay in his memory in spite of him- 
self; an odd illustration, a rhyme, a 
joke even (with the snap of business in 
it)—anything that will nestle into his 
consciousness and leave a rather agree- 
able impression. Suppose you are ad- 
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vertising a fountain pen, wouldn’t a 
sketch like this be better than a fine- 
print history of the fountain pen, 
headed *‘Chapter III.,” and footed 
‘** To be continued ” ? 





If the ink doesn’t 
flow, 
Don't damn Foun- | 
j ~ tain Pens to the 
| regions below. 
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Let us show you the only perfect pen | 
| and explain why it is so, 
Tue Gotnam Pen Co. 





If a buyer wants to know the details 
about your pen he will ask for them ; 
then soak it to him in the shape of a 
circular or a catalogue as hard as you 
please, for you know he is interested. 
But your buyer is as elusive as the 
street-boy caricaturist with his chalk— 
you can't soak it to him till you catch 
him. 

Now I am scared already at having 
had the temerity to write what may be 
considered an incompetent criticism of 
a good thing. I suppose the writer of 
the article ‘‘ Educate Your Buyers” 
has forgotten more than I ever knew 
about advertising. But isn’t an ex- 
pert in the art apt to devote so much 
attention to the advertising pages of 
the newspapers himself as to become 
unconsciously imbued with the idea 
that his interest in the subject is shared, 
to a great extent, by the. ‘‘ general 
reader’? And isn't this supposition 
very far from the truth? And won't 
such methods of advertising as are 
based on that idea prove disappointing ? 














PREPARING GOODS FOR THE 
MARKET. 


‘By “‘ Speedland.” 


A correspondent asked in PRINTERS’ 
INK the other day for some advice rel- 
ative to the putting up of proprietary 
medicines for the market. In discuss- 
ing the question with some of the leading 
manufacturers and advertisers I have 
picked up some information which may 
be.of use to this inquirer and others in 
a similar position. 

The concensus of expert opinion is 
that a good and pleasing name for a 
medicine is of paramount importance. 
Again, veteran advertisers say that the 
wrappers and labels should have bold 
type on them, type saying a good deal 
in a few words. Another point em- 
phasized is that on the outside of the 
wrappers or cartons of medicine bottles 
shall be clearly printed a list of symp- 
toms and diseases which the medicine 
cures. ‘The advantages of this are ob- 
vious. 

The cost of putting up the adver- 
tised goods is an important factor, and 
it is noticeable that articles which are 
most lavishly advertised, and which 
therefore sell most, are put up in the 
cheapest manner. The veteran manu- 
facturer spends more on advertising 
and getting unsolicited testimonials, 
and less on the package, while the 
novice puts his goods up most elabo- 
rately. 

Medicines are put up variously, and 
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one style is that of Hostetter’s Stom- 
ach Bitters—the plain style. This is a 
bottle with two labels on and a metal- 
capped cork—no wrapper of any kind, 
These bottles are packed in cases par- 
titioned off with corrugated cardboard 
and sent everywhere. Thus they are 
sold over the druggists’ counters, and 
the makers tell me the breakage is as- 
tonishingly small. 

Then, for the other extreme, js 
Paine’s Celery Compound. This is 
almost wrapped in swaddling clothes, 
being put up so carefully. In addition 
to two labels on the bottle and one on 
the cork, is a newspaper-sized sheet of 
testimonials wrapped around the bottle, 
Over this is a thick corrugated card- 
board, and last of all a strong carton, 
With the possible exception of the 
Egyptian mummies nothing is wrapped 
so elaborately. Nor is this all. In- 
side the outer sheathing is an envelope 
containing three sample doses of a pill 
manufactured by the house and a cou- 
pon entitling the holder to a package 
of Diamond Dye, also a product of the 
firm. And thereby hangs a shrewd 
advertising scheme. The coupon has 
to be filled out with the name of the 
finder and forwarded to the headquar- 
ters of the medicine. By this means 
Wells, Richardson & Co. are enabled 
to watch the sales, and a man is sent to 
the address given on the coupon anda 
testimonial obtained from the individ- 
ual. 

The writer purchased a bottle of the 
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Leading proprietary articl 
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above in order to get it photographed 
for this article, and inside the package 
were four circulars recommending other 
goods, while a foreign label was pasted 
round the neck of the bottle. This, 
too, from one of the most prominent 
druggists in Brooklyn, There is a 
point where advertising ends and lar- 
ceny begins, and this is at least the thin 
edge. Byron might have said, ‘* Now, 
Barabbas was a”’—druggist. 

Hood’s Sarsaparilla is put out some- 
what plainly, and when you get your 
hundred doses for your dollar you re- 
ceive with them cartons over which are 
sealed printed outer wrappers. This 
sealing, in view of what I have just 
stated, is a desirable precaution. 

The gentle art of doing up has been 
carefully studied and grasped by the 
Humphreys Medicine Co., the Hum- 
phreys’ Specifics forming as neat pack- 
ages as any on the market. These 
pellets or pillules or globules are put in 
little vials, and an advertising pamphlet 
wrapped round them. Over this is a 
label-wrapper forming the package. 
The advertising pamphlet serves two 
purposes—prevention of breakage and 
advertising. The main purpose is the 
latter, however. The vials are then 
placed in cardboard boxes. 

All medicines or liquids transmitted 
through the mails must be put in 
wooden tubes, and postage on them is 
one cent per ounce. 

Round bottles are not used much, 
the necks and shoulders being their 
weak points, while a flat bottle, manu- 
facturers say, is unquestionably the 
strongest. Small flat bottles, the twen- 
ty-five cent cough medicine size, cost 
some $2.40 a gross, and the pint bot- 
tles come to about $5.50 a gross. 

Ripans Tabules are put up in little 





vials, half a dozen in a vial, then placed 
in a cardboard box neatly and carefully 
wrapped. 

The manufacturers of tooth powder 
used to put them on the market in 
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cardboard boxes, but now most of them 
are sold in tin boxes or tubes over 
which is a carton. 

Little change has been made in to- 
bacco packages, and the cereals adver- 
tised go out mostly in the popular and 
low-priced folding cartons. Baking 
powder is sold in tin cans, while the 
washing powders are placed in cartons, 
the name of Pearline and its Theosoph- 
ical looking trade-mark standing out 
very prominently. 

The daintiest packages of all are the 
perfumes, and the 
popular Edenia is a 
good example. Mr. 
Douglas says the 
breakage is practi- 
cally nzd, 

Most of the inno- 

vations and improve- 
ments in wrapping are 
done by new firms, 
the old medicines be- 
ing put up precisely 
as at the start. Their 
makers say that the 
public insists upon 
this, thinking that a 
new package means a 
counterfeit. 
The cost of packages depends very 
largely on the printing. Lithograph 
work is expensive, and the cost of car- 
tons depends upon whether the cartons 
are printed on one, two, three or four 
sides, and in how many colors. Plain 
manilla cartons cost some $4.50 per 
thousand, the larger the quantity the 
less in price per thousand, this holding 
good in labels and bottles. Robert 
Gair, 163 Chambers street, does a 
great deal of this work for many large 
medicine houses. 

Labels vary exceedingly in price, but 
a black and white label can be had as 
low as sixty cents a thousand, while 
photo-engravings and lithographs rise 
in price as named. _In two colors, la- 
bels cost fifty per cent additional. 
Top-labels for corks come gummed and 
cost $4.00 for five thousand. 
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THE VALUE OF CONSTANCY. 
Tue constant drop of water 
Wears away the hardest stone ; 
The constant gnaw of Towser 
Masticates the toughest bone ; 
The constant cooing lover 
Carries off the blushing maid ; 
And the constant advertiser 
Is the one who gets the trade, 
—Wahoo Wasp. 
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FOREIGN ADVERTISING FROM A 
WOMAN’S STANDPOINT. 


A young woman recounting some recent 
European experiences the other evening spoke 
of the confusing advertisements on London 
omnibuses, which almost hid the inconspicu- 
ous sign telling their routes. ‘* We designated 
them finally by their advertisements, and on 
starting out would say, *‘ What do we take to- 
day— Bear’sSoap’ or * Pestle’s Swiss Milk?’ ” 
—New York Times, Oct. 30, 1892. 

Another American woman, in travel- 
ing abroad this summer, made note 
of some peculiar methods of adver- 
tising. Upon arriving at Liverpool 
and taking the cars for London, 
of course every eye was on the alert. 
As the train approached the first town 
one catches sight of a large blue sign 
with big white porcelain letters. 

**Oh, this is Bovril,” was the not 
unnatural exclamation ; ‘‘ did you ever 
hear of that place?” 

** Why that is a sort of bouillon— 
beef tea.” 

Such a mistake was not to be won- 
dered at, for this was the most con- 
spicuous sign about the depot, unless 
upon emerging at the other side it was 
eclipsed by Pears’ Soap, Sunlight Soap 
or somebody's cocoa. Thus it was at 
every station, but as we became more 
experienced in the ways of the old 
country, we learned to look for the 
name of the station on a lamp in small 
letters, or possibly on the back of the 
settee somewhere to be found on the 
platform. Probably it paid to give 
such conspicuous position to adver- 
tising, but for the enlightenment of 
the traveling public who were hunger- 
ing and thirsting for a sight of Eng- 
land’s towns made famous by song and 
story, it was nota success. However, 
one learned to feel that either the peo- 
ple needed soap and must be induced 
to use it, or else that the market was 
glutted with that article and it must 
be disposed of. There was Venus 
Soap, and Hudson's Soap and Sun- 
light and Brown Windsor, and as for 
cocoa—does anybody drink it, or every- 
body? There was Cadbury’s, and 
Epp’s, and Van Houten’s, and Blook- 
er's, besides a host of others. The 
latter, though, seemed to last the long- 
est—wherever we went the sign was to 
be found. Its climax for enterprising 
advertising was reached, though, at 
the interesting seaside resort of Schwer- 
ingen,to which everybody goes from the 
Hague as New Yorkers go to Coney 
Island. Every convenience was pro- 
vided for the entertainment and com- 
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fort of visitors. It was a_ pleasant 
thought, in looking over the broad 
Atlantic, that in that direction lay our 
home, but a nearer view showed us on 
the wide spreading beach thousands of 
bath chairs, with their hood-like tops 
and little peep-holes in the sides, but 
in big black letters on the back 

BLOOKER’S COCAO. The slight 
difference in the spelling of the article 
was almost imperceptible, but the 
‘** Blooker” was the same in all lan. 
guages. It was a town of chairs, 

In Paris at intervals, in the streets, 
along the sidewalks are little iron cage- 
like enclosures, suggestive of bird 
cages, used as cigar stands, or news 
stands. The iron work is quite pretty, 
but it has a dado and frieze of adver- 
tisements with brilliant coloring and 
perhaps pictorial embellishment that 
are really quite decorative. 

Liil posting is uncommon, and the 
equivalent to our ‘* Post-no-bills”"— 
defense d’affliger—is on all fences 
and buildings that might seem a temp- 
tation, and the injunction is respected, 

In Belfast a space of perhaps three 
feet by one over the windows of a 
horse-car had over thirty advertise- 
ments printed on that sort of paper 
which has a stained-glass effect, giving 
quite a kaleidoscopic appearance to the 
inside of the car, 

The American people are not con- 
sidered over modest or retiring as 
advertisers, but certainly for highway 
display, aside from the showman’s 
method of advertising, our friends on 
the other side of the water out-do us. 
Perhaps thrift is at the bottom of it all. 

Pr. i 
- aligns 

‘*Go to Held” for your music, is the 
line in an advertisement near the Brooklyn 
Bridge. It sounds rather suggestive, especially 
when it is understood that Mr. Held’s store is 
located near Deacon F. G, Smith's Bradbury 
warerooms.—Sfort, Music and Drama. 

No Trouble About That.—Editor : 
Yes ; I'd like to sell you my paper. 

Stranger—I'd like to buy it, sir, but I don’t 
know how to manage one. 

Editor—That doesn’t matter, Your sub- 
scribers will tell you all about that.—Z//e. 

She Read the Advertisements. — 
Young Housewife: Any liver to-day, Mr. 


ones ? 
Butcher—Yes, madam. 
Y. H.—Then I'll take ten pounds; but 


lease see that it is not that wretched, torpid 
ind, which the doctors say is the cause of so 
much disease.—Raymond’s Monthily. 
The Prod.—Kirby Stone: Do you 
write when the inspiration strikes you ? 
Algernon S. Hardup—No, when my land- 
lord strikes me,—Puck, 
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The Advertising World. 


Readers are invited to send in news items for 
use in this column. 


Tiffany & Co., the jewelers, do a 
steady amount of advertising, and | F 
Heyett, who supervises the advertising, is 
about to put out a good amount of holiday 
business, for which the dailies of the large 
cities will be used, together with magazines 
and local mediums. 


The advertising appropriation of 
the Ceylon Planters’ Tea Co, has been ex- 
hausted, but a directors’ meeting is to be 
called shortly and more advertising will most 
probably be done, S. Elwood May, the presi- 
dent of the concern, attends to the newspaper 
business from the Fifth avenue offices. Maga- 
zines and weeklies are the favored mediums, 
while dailies are also used. 

The Aeolian Co. has appropriated 
$20,000 for advertising, some $17,000 of which 
is to be used in dailies, mostly local, while the 
rest will cover the magazines, with a very few 
weeklies included. i B. Tremaine attends 
to this department from the ‘Twenty-third 
street store, placing part of the business, the 
rest of it being in the hands of J. Walter 
Thompson and Herbert Booth King. 


The ads of the Wm. Knabe Co., 
the piano manufacturers, are given from the 
Baltimore house, the local advertising, to- 
gether with that of a few magazines and 
weeklies, being attended to by Wm, Reinhard 
from the Fifth avenue branch, 


The Wilsopia Magnetic Appliance 
Co., 826 Broadway, has dropped entirely out 
of the advertising field, Dr. Wilson saying he 
will do no more advertising. 


As regards W. & J. Sloane, the 
carpet manufacturers, their advertising is 
stopped foratime. Mr. Colville, the manager 
of the publicity department, says he will fe- 
sume in February, however. 


Frank Scofield is attending to the 
placing of the Demorest Sewing Machine 
Co’s contracts. He says that he will use the 
magazines and weeklies this season. 


At the Fifth avenue office of Mason 
& Hamlin, they say their business is all 
placed from Boston. 


Daniel Green & Co. are doing a 
liberal amount of advertising, W. R. Green 
superintending the ‘““On a Felt Footing” 
ads, J. H. Bates handling the business, which 
is going into the magazines and a few weeklies. 
Six-month contracts are made. 


Emil Utard is the manager of the 
Pinaud perfume, American branch, and at- 
tends toall the interests of the concern. He 
is just placing on this market a new perfume, 
with the dainty name of Aurora Lily, and the 
latest soap, Europia. These will be advertised 
in weeklies and a few magazines, while the 
West is being pretty thoroughly worked, Mr. 
Utard is also advertising from his Fourteenth 
Street office a quinine tonic, Extract Violet de 
Palm, and a Brilliantine, all of Pinaud manu- 
facture. 


Francis T. Luqueer, who attends to 
the advertising of R. S. Luqueer & Co,, the 
harness manufacturers, says that for this 
season at least he will advertise only in the 
horse papers, 
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A. H. Welch, the second vice- 
president of the New York Life Insurance 
Co., attends to the advertising from 348 
Broadway. He says he is only giving out a 
moderate amount of business, and is discon- 
tinuing weeklies. 

J. H. Johnston attends to the news- 
paper department of J. H. Johnston & Co., 
the Union square jewelers, giving out con- 
tracts direct. He will use magazines, weeklies 
and a few religious papers. 


L. A. Sandlass, of the Charles A. 
Vogeler Co., Baltimore, is placing the Bromo- 
Seltzer business for the Emerson Drug Co, of 
that city. 


In the issue of the Youth's Com- 
panion dated Octob r 27 there is absolutely 
nothing except advertisements of goods in 
stock at the Boston store office. The number 
in question the publishers call their premium 
list, It goes through the mails at second- 
= rates, asno doubt it has a perfect right 
to do. 


Mr. Sargent, at 814 Broadway, at- 
tends to the advertising for the Sargent Man- 
ufacturing Co., makers of reclining chairs, etc. 
The yearly appropriation for advertising will 
be made during the first week in January, 
and the mediums selected then. Some of the 
business will be given out through various 
agencies, and some will be done direct. 


Charles Le Bihan, the Barclay street 
caneand umbrella man, launched out into the 
advertising field some months ago, but he says 
that the elements have been against him. 
Since January x only three week-days have 
been rainy ones, conseq ly the d d for 
umbrellas has been almost nothing. Wet 
Sundays do not matter, for Mr. Le Bi sore 
o- people do not buy umbrellas on the Sa 

th, 


Mr. Jones, manager of Wyckoff, 
Seaman & Benedict's advertising department, 
states that more advertising than ever is to be 
done, Here, also, part of the advertising is 
done from the New York office and part 
through various agencies, 

The advertising of M. J. Paillard & 
Co. is being done by the Geo. P. Rowell Ad- 
vertising Co. 


L. L. Hill, who is in charge of the 
Madame A. Ruppert business, at 6 East 14th 
street, is not doing much advertising just now, 
but will branch out vigorously next spring in 
the Sunday papers. Mr. Hill says that he will 
also use a few magazines and a very few week- 
lies. Country papers he will not touch. 


While the national conditions are un- 
usually favorable for business, crops large and 
prosperity general, advertising, and, in fact, 
most business, has been deplorably dull. One 
special agent said recently that the renewal of 
one contract was all the business he did in 
eight days. Many advertisers inform the 
writer that they will not om out any business 
until after election, and this unsettled feeling 
has a great deal to do with the generally de- 
pressed state of affairs, 


Several firms in Great Britain are 
getting estimates on advertising in America 
and will come on for the World’s Fair an 
business combined. A toilet preparation man- 
ufactured in this State is soon to be most co- 

iously advertised, while a certain type-writer 
house is preparing for a printers’ ink campaign 
which will stir up competitors, 


G. A. SYKEs, 











600 


WITH ENGLISH ADVERTISERS. 
By T. B. Russell. 
Lonpon, Oct, 12, 1892. 

We have just now rather an epidemic 
of ‘‘rules” and fancy borders, good, 
bad and indifferent. People who read 
PRINTERS’ INK and see the excellent 
rules set up for its advertisers have lit- 
tle idea, perhaps, how difficult it is to 
get a good border used in ordinary 
printing offices. It isa fact that, seeing 
a combination used as a border in ar 
American advertisement, my only way 
to get up a similar effect for my own 
use here was to have it reproduced by 
zinco process, like an engraving! I 
show herewith one or two borders 
which have lately been used by Eng- 
lish advertisers : 

x ea x * * 

One is often asked, ‘‘ How does it 
do a person any good—how does it 
promote the sale of his wares—to have 
their name or his mentioned casually, 
or printed in an advertisement, without 
further appeal?” I do not attempt to 
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say just how this does good; but T 
would like space for a short personal 
statement bearing on it. Some two 
months ago the editor of a London 
magazine asked me to write an article 
on a subject connected with bicycle 
riding. I bought one or two cycling 
papers, in order to get up the topic, 
and without considering for a moment 
the idea of investing in a bicycle (for I 
had tried the sport and given it up as 
distasteful not long before), I was 
necessarily thinking for a day or twoa 
good deal about bicycle riding. In 
due course, I wrote the article and 
drew the fee. Next week I bought 
myself a bicycle again and have ridden 
with increasing enjoyment ever since! 
Now there was no particular reason 
why 1 should do this except that the 
idea of *‘ bicycle” had been a good deal 
in my mind, I was not captured by any 
particular advertisement, but simply 
moved to purchasing point by the mere 
fact that the subject was knocking about 
in my head. The reader is asked to 
excuse the egotism of this narration in 


consideration of the » 


rerum, advertising question 
illustrated by it. I 
do not attempt to 
explain, however. 

+ * * x 







I saw the other 
day an excellently 
well-conceived show 
card for a furniture 
polish. A smartly 
dressed servant girl, 
very nicely drawn, 
at work near a room 
door, sees, reflected 
in the polished side 
of acabinet outside, 
the image of a fellow 
servant being kissed 
by . the footman, 
who holds in_ his 
hand a bottle of the 
furniture polish in 
question. A picture 
like this always at- 
tracts remark. For 
the rest, show cards 
are, I suppose, use- 
ful only as an ad- 
junct to a sound sys- 
tem of newspaper 
advertising. The 
sale is made to the 
shopkeeper by the 
manufacturer _ be- 
fore the show card 
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comes on the scene. It is the work of 
the card to effect sales for the dealer to 
the public of consumers. However, a 

ood show card, no doubt, facilitates 
the work of the traveling salesman. 
But so pampered have shopkeepers be- 
come, that not only will they accept 
nothing but the most elaborate and 
costly color-printing in show cards, but 
they also demand, very often, a rental 
payment for exhibiting a show card at 
all! Now I think this is, as Mr. Bret 
Hart’s heroes would say, ‘‘ playing it 
rather low down.” But the long-suf- 
fering advertiser has to disburse in 
many directions nowadays. I clip the 
following from a London weekly, which 
published it lately in an article on 
“Things That Are Given Away for 
Nothing ”’ : 

In hotels and restaurants you will often eat 
your dinner from a plate that has been given 
gratis to the hotel keeper, and you will season 
your chop with sauce that has been received 
onthe same terms. Hotel guests also write 
their correspondence on stationery that is not 
paid for, and that is not expected to be paid 
oe with pens and ink, too, and at magnificent 
writing desks, that generous donors fight with 
one another to have the apts of supplying. 

The forms upon which bills of fare are writ- 
ten out are similarly furnished free, and even 
the proudest hotels sometimes refuse them in 
a wilt unless they are*paid to accept them. As 
you well know, in many cases, the waiter him- 
self that hands you these free bills of fare has 
with difficulty secured the privilege of doing 
it for nothing—nay, more, he often pays fab- 
ulous prices for this privilege. : 

The objects of such lavishness as this are, 
of course, apt to become spoilt, and upon oc- 
casion to expect too much, One of the largest 
hotel companies now going is suffering at the 
present time through its directors allowing 
themselves to think that they could be sup- 
plied on any terms, They intimated to the 
champagne trade, for instance, that before 
they would put the rome of any brand on 
their wine list they would require a present of 

500. 

The champagne interest thought that this 
was further than they could go—each to give 
£500, not for an order, or the promise of an 
order, but simply to be catalogued in a wine 
list. The result is that this big hotel com- 
pany over-reached itself, and cannot now get 
certain champagnes on even ordinary whole- 
sale terms. Thisclaim of £500 was made in 
respect of champagnes that are known all the 
world over, and suggests on what kind of 
terms wine that is comparatively little known 
or not known at all may be got by some people. 

It would indeed be difficult to mention an 
article that hotel keepers and those in allied 
trades may not have without payment, Water- 
bottles, glasses, spill-holders, metal match- 
boxes, and matches themselves are all sup- 
plied freely, and many more things would 
similarly be furnished if only the recipient 
would allow his establishment to be further 
disfigured with the advertisements of business 
firms. 


I may add that the editor of this 
somewhat censorious paper is put to 
the pain of seeing several of its pages 
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‘* disfigured with the advertisements of 
business firms,” and indeed he seems 
to have, by long suffering, become rec- 
onciled to the infliction, for it was only 
a day or two ago that I had a call from 
his representative, who wished to add 
yet another disfigurement—from this 
office—to the outer page. 
* * * * * 


By the time this letter is published 
it will be rather a late day to speak of 
Mr. Henry H. Cole’s article in PRINT- 
ERS’ INK of September 28, full as that 
article was of sound sense and very ex- 
cellent argument. What Mr. Cole says 
of advertisement-editing by newspa- 
pers calls to my mind an anecdote il- 
lustrating the extreme scrupulosity of 
the London 7imes. It is well known 
that the 7?%mes, under certain circum- 
stances, will not insert a ‘‘ death” no- 
tice without seeing the Registrar's cer- 
tificate, for instance. In my case, the 
matter in question was a small one- 
inch book advertisement of a pamphlet, 
which was published by the house 
which I serve. In this advertisement 
a few words of commendation were 
quoted from the G/odée (the pioneer 
evening paper). The 7imes, however, 
held the advertisement over for a day 
in order to ask our advertising agent 
to name the date of the G/ode contain- 
ing the said notice (it was only a dozen 
words or less). This was duly fur- 
nished, and I was afterward told at the 
Globe office that a representative of the 
Times called that day to turn up the 
file and inspect the reference I had 
given! All this for an advertisement 
of less than an inch in column! This 
is an extreme case; but I think it is 
but a virtue carried to excess, and Mr. 
Cole will no doubt agree with me. 


— HO 
SOMETHING FOR NOTHING. 
From the Albany (N. V.) Telegram. 


This is a great world. If some people do 
not see or get just what they want, they ask 
for it. In this connection we copy the follow- 
ing from a city paper: 

Bex WANTED From 13 to 17 years of 3 

must be fair writer and reasonably gx at 
figures ; no eo paid for six months. Address, 
in applicant’s handwriting, John Hourigan, ac- 
countant, 31 North Pearl street. 

The insertion in this instance does not cost 
the advertiser a cent. He yets it for the 
compensation he wants to pay the young man 
the first six months. A man who expects a 
young man of 13 to 17 years of age to work 
for six months without pay, ought himself to 
get his advertising free, with a paper thrown 
in; a pension from the government, and a 
seat in most any comfortable spot outside of 
paradise. The advertiser made a great mis- 
take in not insisting that the youth of 17 
should pay for the privilege of working for him. 
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Advertising Ideas—All Sorts. 


Advertisers sending specimens of their work for 
notice in this department should address 
their communications to ** Top O' Cotium,” 
office of Printers’ Ink. General advertisers 
are invited to send advance proofs of new 
announcements, but only the best will be 
selected for reproduction. Nothing. that 
appears in this column is paid for. 

What part have clever advertise- 
ments, purely such,.in the advertising 
philosophy of the day? One school of 
writers would have us believe that 
everything is out of place except digni- 
fied business talk—that every word in 
an advertisement must have a direct 
bearing upon the article offered for 
sale. Now while I am very ready to 
admit the merit of such advertisements 
as have been running lately in the in- 
terests of Pears’ Soap and Scott’s Emul- 
sion, I do contend against the theory 
that all other forms of advertising are 
wrong. Such an idea is like arguing 
that the popular magazines would do 
better to omit all fiction and light read- 
ing and confine themselves to essays 
giving specific information only. It is 
variety that gives spice to life, and the 
advertisement which turns an ingenious 
idea to account distinctly has its uses. 


* * 

Mr. N. A. Lindsey of Boston sends 
me a batch of his advertisements pre- 
pared for Mason’s Root Beer, Wheat 











Thousands of 
Families eat 


it regularly 
for breakfast. 


Wheat} 
‘ Germ. } 














As delicious 
in Summer 
as it is in 
Winter. . . 











Germ and Crystaline Salt, most of 
which show a strong effort toward nov- 
elty. The ‘‘ Wheat Germ” announce- 
ment copied here is certainly strong 
display, but I wonder how many adver- 
tisers would be content to put less than 
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twenty words in a four-inch space, 
Yet it is this sort of thing that gives q 
chance for good display. The effect of 
putting a panel in an advertisement js 
often an excellent way of bringing out 
a special feature. 
«x 
The other advertisement of Mr, 
Lindsey’s is well worth looking at, with 
the exception of the villainous cut ip 
the center. Had this been better exe. 
cuted it would be a notable combina. 
tion of the Powers and display styles, 
This is the 19th century— 
almost the 20th. 
Isn't it time for the salt 
bag to step down and out? 





Is Without a Fault. 


Would you buy sugar 
that had been tossed about 
for months in a cotton bag? 


Crvstavine Sact is always put up in round 
ust-ught paper boxes. 


This is also an exemplification of the 
chapter idea in advertising—that is to 
say, the advertisement shown above is 
only one of a series, each of which 
takes up only a single point of the arti- 
cle and states that as forcibly as possi- 
ble without any reference to other 
features that might be enlarged upon. 


* * 

The Bissell Carpet Sweeper Co. of 

Grand Rapids, Mich., have gotten up 

a series of latter-day advertisements of 

which I think I have selected the best 
for reproduction. 


IF SHE USES 





THIS or 


THIS 


LET CHRISTMAS 


BRING HER THIS 


wf 
sta 


act 


A thing of beauty, 
it will lighten the 
burdens of every day 
im the vear 







A BISSELL 
CARPET SWEEPER 
It is surprising—the amount of ad- 
vertising matter, pamphlets, circulars, 











eo aa = 
































etc., gotten out by the. National Cash 
Register Co. of Dayton, Ohio. I have 
room here for only a single example, 
which commends itself by reason of the 
way in which it combines prettiness 
with good business sense. If any of 
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Specimens Acknowledged. 


From A. Rustler, 36 Huron street, Indian- 
apolis, Ind.——St, ‘foaabury (Vt.) Repudlé- 
can.—Bradley & Co., Syracuse, N, ¥.—— 
N. Y. Standard Watch Co., 11 John street, 
New York City.——Fred Hyskill, Daily 
Gazette, Burlington, la.——E. A. Kellogg, 
aoe Express Building, Albany, 





hb Stop 
Losing Money 


Through failure to charge 


Stop the Leaks by Using 





sold on credit. mistakes in making 
change. paving money out of the 
cash drawer without making a record 
of it, and the many other things that 
drain awav a Storekeeper's profits 


A National Cash Register 


Y.— Spencer S. Kingsley, 
Niagara street, Buffalo, N. Ti 
Prentice & Evenson, Jonesville, Wis. 
C. M. Brooke, Editor Missour? 
and Kansas /armer, Kansas City, 
Mo.— Thurston Chemical Co., 
Grand Rapids, Mich.——Harrison 
jros. & Co., Philadelphia.——L. C, 
Feighner, Woodland, Mich.——Bar- 
nuin & Pennington, Shelbyville, Ill, 
——Palmer, Cunningham & Co., 
Philadelphia. ——_ McCormick Har- 
vesting Machine Co.,Chicago,— Jay 
Dwiggins & Co, Chicago. — £. ‘gin 
Dairy Report. Elgin, l.——T. E, 
Dougherty, Chicago, Ill. -—Frank 
R. Partridge, Augusta, eC eo 


goods 








my readers can induce Mr. Gibbs to 
make him up a package of the Nation- 
al’s recent advertising matter, he is cer- 
tain to pass a profitable half-hour in 
going over them. The cut in theorig- 
inal is a pretty one, but being a half- 
tone it is not possible to get a good 
reproduction, 


x * 
The Wide Awake advertisement, 
which is one of a series now being 
put out by the Lothrops, is, I think, 
a remarkable example of forbear- 
ance. How a man can resist the 
t3 WIDE AWAKE WIDE AWAKE WIDEAWAKE WIDE, & 
= 


WIDE 
AWAKE 


For sale everywhere at 20 cents 
a number, $2.40 a year. 


D. Lornror Company, Boston. < 

ZWIDE WIDE AWAKE WIDE AWARE WIDE AWAKE 
temptation to put a nice little piece of 
reading matter in that beautiful white 
space he has created in the middle of 
his announcement is beyond me. 


Te OCh— 


IE AWAKE WIDE AWAKE WIDE AWAKE WIDE AWAKE WIDEAWAKE WIDE A 
‘20M DIVAV IM ZIVAV 20M DIVAV 20M ZIVAV 20M DIVA 200M ZV 


‘WAKE WID! 


H. Shearer, Marysville, O0.—— 
Weyngandt, Ashland, O.——Chas, 
H. Dodge, Chicago.—-Chicago Rat Paste 
Co., Chicago, Ill——Hardware, New York 
City. 

TO READ IN BUSINESS HOURS. 
Fert & Tarrant Mrc. Co. 

D. E. Fext, President, 


§2-56 Illinois St., 
Cuicaco, Oct. 27, 1892. 





Printers’ Ink: 

I herewith enclose one dollar in payment of 
subscription to Prinrers’ INK until Jan. rst, 
1894. Among the sixty or more publications 
which I regularly receive, Printers’ INK is 
the only one which I take time during business 
hours to read. D. E, Fert, 


> 


WANTS IT AT HOME, 


Tue McIntTosH-HuntincTon Co.,, 
Jobbers of Hardware, Tinners Stock, 
Bicycles, Cutlery and H 
Manufacturers’ Supplies. 
Geo. T. McInrosn, Prest. 
C.Eevecanp, O., Oct, 27, 1892. } 
Painters’ Ink: 

Please mail a copy of Printers’ INK to my 
residence, No, togt East Madison ave., this 
city, as I find that this little paper is very in- 
teresting, and I would like to have it at my 
home where I can look it over very carefully. 
Of the dozens of papers we receive, it is about 
the most interesting and instructive. 

Geo. T. McIntosu. 








‘* Editors never send my. verses back,’ 
said Rimer, proudly. 

** You neglect to inclose stamps, I suppose,” 
replied Miss Cawker.—Li/e. 


Cholera—Haven’t I been a great 
help to you newspaper people ? 

Editor—Well 1 fancy honors are easy.— 
Life. 


Trouble in the Sanctum.—Editor : 
Mr. Slug, I don’t like some of the grammar 
you use in your department. Here, for in- 
Stance, you ask, ** Who will he fight ?”’ ; 

Mr. Slug—Look here, what you seem to 


want is a darned literary feller, an’ not a sport- 
ing editor.—Brooklyn Life. 
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PRINTERS’ INK’S BABIES. 


“*We are advertised by our loving friends.” 


It is with parental interest and so- 
licitude that PRINTERS’ INK has watched 
the growth of the numerous “*‘ jour- 


PRINTERS’ INK. 


spring that do not photograph to ad. 
vantage, and cases have been known 
where children existed unbeknownst to 
the parent. 

Beginning with the upper left-hand 
corner, the reader will find the Boston 




















All carried in the U. S. mails as second-class matter. 


nals for advertisers” that have taken 
their cue from its success. Grouped 
above are some of these imitators, but 
we hope that none of those that may 
have been left out will feel hurt at the 
omission, Sometimes one has off- 





paper said to be conducted on the plan 
of the California hotel-keeper who 
charged one hundred dollars a night 
for lodging—and it didn't pay even 
then, 

On the other corner is a London ad- 








— 


—_a & Ww 












mirer, which comes as near being a 
PRINTERS’ INK as English ideas of 
journalistic dignity will permit. It 
seems to be succeeding very well. In 
copying the American original it was 
good enough to give due credit. 

The other, Fame, in the center, 
issued by Mr. Artemas Ward of ~ 
York, who became celebrated from 
conducting a department of ‘* Stray 
Shots” in PRINTERS’ INK, but since 
launching a journal of his own he 
seems to confine his literary efforts 
mainly to poetic description of a 
twenty-foot dory called Sapolio. Mr. 
Ward borrowed his form from PRINT- 
ERS’ INK; also his motto. He imported 
the name from our first London im- 
itator: his letter-press, however, is 
unique. PRINTERS’ INK’s editor reads 
Fame religiously, but mostly in manu- 
script form ; for aside from the poetry 
above referred to it seems to be made 
up chiefly of rejected contributions in- 
tended for PRINTERS’ INK. 

Publicity is handsomely printed but 
fearfully and wonderfully edited. The 
first issue appeared in April and the 
editor, Mr. Paul Pry, threatened to put 
out another edition later 4nd has been 
as good as his word. 

The ester is a little joke of Mr. 
Herbert Booth King’s. The point is 
neatly concealed. 

Underthe sheltering wing of the 
great advertising agency of Lord & 
Thomas the /nzk Fiend appeared. 
This was in Chicago. 

** And if it ain’t dead it lives there still.” 


Artin Advertising began its exist- 
ence only a short time after PRINTERS’ 
INK, and from the first has shown a 
commendable tendency to originate 
its own ideas instead of borrowing them 
from ‘‘the little schoolmaster.” 
Among advertisers’ journals this is a 
good deal of a distinction. 

For a cross-roads paper, Mr. Wat- 
kins’ Advertisers’ Gazette is certainly 
remarkable. It gives news and gives 
it well. This is the only paper for 
which it can be said persons take the 
trouble to come to PRINTERS’ INK 
office and ask to see the file. Probably 
Mr. Watkins does not know it, but 
some years before he was born the 
present publishers of PRINTERS’ INK 
issued a paper of the same name, so in 
his case they supplied him with name 
and form. 

Advertising is an English paper of 


PRINTERS’ INK. 


which we know little except that it AppEs 
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seems to be modelled more on Art in 
Advertising than PRINTERS’ INK. 

The publisher of Merve vindicated 
the title of his journal by not only 
copying PRINTERS’ INK form minutely 
but by engaging the PRINTERS’ INK 
press to print his paper. 

When Mr. Ensign started the Wa- 
tional Advertiser, so many people ac- 
cused him of copying PRINTERS’ INK 
that he came out with a reproduction 
of a circular he claimed was the first 
number of his paper. The second num- 
ber was not issued until some years 
later. 

Modern Advertising is a new ven- 
ture. Our reproduction is taken from 
the advance sheet. 

The Mew Albany is issued to adver- 
tise Albany, N. Y., and, excepting the 
London Fame, is the only paper of the 
lot that has made a handsome acknowl- 
edgment of its indebtedness. It has 
the assurances of our most profound 
consideration. 

Press and Printer was originally is- 
sued in very different form, but wisely 
decided to adopt the prevailing style. 
It is a great paper for country publish- 
ers, but ought to remember the com- 
mandment about honoring one’s parent. 

PRINTERS’ INK feels proud of this 
first exhibition of portraits, and hopes 
that every addition to the family may 
exceed in merit the older brothers and 
sisters as much as they at present fall 
below the lofty virtue and commanding 
genius of PRINTERS’ INK, the father of 
them all. 





— ~—s 


- NOTHING CRANKY ABOUT THIS. 


OFFICE OF American Lock-Crank Co., t 
Mitwaukek, Wis., Oct. 18, 1892. § 
Printers Ink, New York, N.Y: 

We observe from the address slip on our last 
number that our subscription te P. has 
nearly expired. Taking advantage of your 
offer we enclose postal note for $1.00, for 
which please jog it along one year. Wedo 
not know where we could invest in any other 
periodical to the same advantage, as we con- 
sider the plucky little weekly of inestimable 
value to any one having to do with advertis- 
ing. American Lockx-Cranx Co. 





WANTS, 


Advertisements under this head, 6 ‘wanes (36 
words) or less, one time, $1. 


CnivE SPECIAL AGENT in each nests 
OMAN’S WORK, Athens, Ga. ny: 
GTENOGRAPHERS furnished without charge 
for my services. W. G. CHAFFEE, Oswego, N 
WV ANTED—Canvaseers to obtain subscriptions 
and advertisements. Address PRINTERS’ 
INK, 10 Spruce St., New York. 
I Jiinrs and PUBLISHERS, please send circu- 
A yl we list of your directories to U 8. 
, L. Box 1407, Bradford, McKean 


, 
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fi vinting or publishing fo ne. or k 
or pu jouse. New Yor! 
or Chica referred. dress “ M,” P. O. Bo: 
672, New York. 


ACNE YOUNG MAN—Editor and reporter— 
with city and country experience, wants 

tion ona daily with general news 
service. Address “ PHILADELPHIAN,” care of 
Printers’ Ink. 


WANTED A purchaser for or a job and newspe- 

pee. pannt Se Dom Vrenck isco. Profits 

| ngs ice, $6,000. A fine oppor 
sett! tle “in "California Address “ 

672, New York. 


Wee ad. 15,000 in Nov., 20,000 in 
> line. Borne on the “Breeze” to to 

all people. Your wants satisfied. 

will become a cyclone. Sith it. THE “BREEZE 

PUB. CO., Augu » Maine. ne 


| Rtn ENCED Advertising Agents can make 
money for the next two months by ae 
up pi pleasant side-line. References uired. A 
PUBLISHERS’ AND ERS’ SUPPLY Co. 
325 3 Dearborn Street, , Chicago. 
ANT ADVERTISEMENTS in PRINTERS’ INK 
x lines (thirty-six words) 
one time for one dollar. 
For additional s or Sy a insertions, 
the rate is 75 cents a Da line enc 


V pp ~Advertising ag agents a good busi- 

ing, to mee for F sample copy of 

the ELEANOR ra k's The paper wants 

usiness from eve ee It has the a 
tion. Address 698 Green Ave., Brooklyn, N 


correspon Refere as to cha) 
—_- OHAS. F. HINCHLIFFE, Elkton, Mary- 


gene TO SELL—Half or entire interest 
At aggd So country weekly in up- 
per Flori aver r in different part 
of State requirin; rail his time. Splendid 4, PR 
oat “oe n with cash. Address “L. J. B. 
658, Ocala, Fla. 


Tro INVEST—$1,000 to $3,000 cash, with services 
of etsvan soe Busines ness 


manager, 

or class paper, in good field. References = 
changed. Adie, with particulars, Lock Bo: 
559 Louisville, K 


EDDING wr ITATIONS AND CARDS—All 
those needing such can procure these from 
.00 per hundred upwards from ROBERT SNEI- 
R, Engraver and Printer, 145 Fulton St. 
New York. Agents wanted. Samples on receipt 
of stamps for mailing. 


w+ ah ea gpm + used to connect offices 

ene -o exchange a 
few = Png pba, n good county 
newspapers. Must have ¢ Poahaston of 1,000 or 
more. Send for circulars. MECHANICAL TELE 
PHONE Co., Albion, Ill. 


pad NTED—County publishers to Boog ng a cir- 
i system Orage alg get there. 
teeing circulation systems is new, pee: 

ing a ie will stand “ ae 
nd ,your da w to 

THE MAJOR,” this office. — 


y ANTED—THE WORLD’S FAIR VISTIORS’ 
ALLIANCE wants your paper on sale at 

their news-stand (daily and weekly) next year. 

Also offers big inducements to premium users 

next three months. Lowy day for advertising. 
Address Box 401, Washington 


WY ARTED ~Aéverthsing in exchange for stock 
Certificate a 


rtgages. Nivi- 
dends no to ten per cent. "Address the Com- 
pany, Lock Box K., Pierre, Sc South Dakota. 


O= DOLLAR, sent now, nt now, will advance any sub- 

as ¥ iat gl INK fro poms, Sate 
expiration jan 18%. After 

nm will be advanced to $2a 

Every one who wan! r,every one 

who likes the paper, = one he o sympathises 

with the little paper in i Fm le for 

sending in a su’ tion now, Address (in 

Geang ons dollar) P RS’ INK, New York. 








on investm: mens can 
$8,000. Address “ ce 


Ww ANTED— Orders for s for printing of newspapers, 
We set type, furn: poe print, fold and 
Have ware in type rit , departments 
by miscellan ny for use in "pada ng out. Modern 
esses ; work; low rices. UNION 
PRINTING Cc CO.,  Vacdowster t., N. ¥. City. 


V ANTED—Office business that can be secured 
by local advertising. Sound pasiness prop- 
ositions, with commissions attached, will be care- 
fully considered by CHAS. SHEPHERD, Anso- 
usiness, 
sewing machines, steamship tickets and foreign 


Was j ob i rg me ing 50 cent 
0) = ni office, 
pai chee eat 





Yyos MAN af experience as business and ad- 
rtisii y #- anager is open for an en; 
ment with daily in city of not less than 50,000. 
References furnished. A newspaper in need of 
an invigorator in the shape of an energetic man- 
r who has alread demonstrated 5 eee 
seme innandl . 8.,” care Printers’ Ink. 


Se aa 
BILL POSTING & DISTRIBUTING. 


Under this head, 2 lines (12 words) will be 
inserted 3 times for $1.00. 
LL kinds of adv. matter distributed. L.A 
HANSEN, Battle Creek, Mich. 
S END 5000 circulars and #7.50 to P. P. STEKE- 
TKE, Bill Distributor, Muskegon, Mich. 


ILLS, books, 
for $2.50 per 


pers, samples, etc., distributed 
Nadress ‘EWS, Youngstown, 


ILLS distributed, , rM. Posted, $4 per M. 
Reference. J. A PHENS, Box 293, Tope- 
ka, Kan. 

OR the purpose of faves announcements d 
k the addresses ef local bi rs aml dist: 
utors, two lines (12 words 5 ess will be eabea 
three times under this ing for one dollar, 
or three months for five dollars. (ash with the 
order. More space 75 cents a line each issue. 


2+ 





ADVERTISING NOVELTIES. 


Advertisements under this head, yA ‘aie 
words or less), one time $1.00. 


ETAIL MERCHANTS can wy publish illustrated 
monthly paper at slight cost. Send business 
card for sample. TIMEL TOPICS, Boston, Mass. 


W ITH the aid of the Pictorial Half- Prints, an 
Illustrated Weekly can be run with success 
Fy ALD WIN, of reasonable size. Address C. R. 

N, Manager, 28 West 28 West 23d St., New York. 
rn HELPING hand to advertisers. We give it. 


Catchy cuts and ads. Facilities unlimited. 
Agents =," a will send samples if rou 
! ite. 


plain UE Wo iness. aA ri 
World | Building, N 


P HAMBAUGH, — Tilinois, is - 
rk ing electrotypes of a holiday pe eh a 
For ‘advertisements, tha ourteen mortised s) 

advertisements, that is the handso: 

esigned. Write him for for proof and terms. 


JHOTO SMOKE CIGAR CAM 
unique novelty of the a the, mont 
while .- er a cigar. “Inclose stamp for cir- 


cular, and sample 
PARISIAN N NOVELTY CO co, » 64 College Place? NY. 


ever 





1 EWSPAPERS—bo you intend to 
N%& Christmas edition’? 40 a ae: 
- oneal drawing made b; 
size: Toni, tors ree 


for r, 
PHILIP Cx NONE R., 10 Spruce’ St., 


'OR the pu f invitin; icem: 
g announ 
Fe Advertising Novelties likely to benent 
Fm er as well as advertiser, 6 lines, 36 words or 
ess, will be inserted under’ this head once for 
one dollar. Cash with order. More or con- 
tinued insertions 75 cents a line each issue 








et, 













[rer MASTERPIECES—An Elegant Fall Ad- 
vertising —— Suitable for 
Send six 


r sample copy. *eRIFFITH, 





ADDRESSES AND ADDRESSING. 


wertisements under this head, .. wee (36 
as words or less), one time gi. 


OHN T. MULLINS’ MAILING AGENCY, Faulk- 
land, Del. $2 per 1,000. 
E can furnish new, complete and reliable 
= in A trade or profession at yew pnd 
dressing carefully, neatly and ac- 
) tt ~ tely ty done, Write for cotimates of your work. 
GRAN E & ALLING, 136 Liberty 8t., New York. 


WE DO FOLDING and WRAPPING by a NEW 
METHOD, better, quicker and cheaper than 
it is now done elsewhere. Our — for +4 


tog Ee ALLAN orxe. iss ete., Write 
Tae Liberty 8 Bt ‘New York. 


JERSONS who nese cities for bi ng ad- 
vertisers and consumers into contact through 
lists of names and addresses may announce them 
in 6 lines, 36 words or less, under this head once 
for one dollar. Cash with order. More Sal 
continued insertions 75 cents a line each 


140 000 NAMES (ES from money lental re- 

cares answer to advertise- 
ments in the best mediums pa Seorens . Ar- 
ranged by towns and States in 65 rhe jumes. 
To Ceponaile parties very low E will be 
gen. For particulars, address F. TRIFET, 408 
‘ash. St., Boston, a 


ADVERTISING MEDIA. 





Advertisements under this. is head, two lines or 
more, without display, T5c. a line. 


G RIT 


GPOKANE SPOKESMAN. _ 
xn 


Boze TIMES proves over 33,000 circula- 
tion. It will pay you. 
yr HOTEL GUIDE is aggressive and pro- 
ive. Suits the times. 
GENTS GUIDE, New York 
agents’ paper. Send for copy 
66 pur it IN THE POST,” South Bend, Ind. 
Only morning paper in Northwest Ind 


N EDICAL BRIEF (St. Louis). circula- 
4 tion of any medical dical journal in the world. 


De a Dewey Memhion Gan 
81. SO FeRPISE mtn Mase” Cire. 710 


DYERTIOESS GUIDE. Mailed on receipt of 
stamp 


STANLEY DAY, New Market, N. J. 


T 18s BIGGER — THE TERRE HAUTE EX- 
PRESS—than any paper in Indiana outside 


Indianapolis. 
TS OUR LIST—%0 rs; circ. 100,000 month- 
vew En land, N. Y., Pa. 
Mass. 


The leading 


Reaches families 
2c. line. TIMELY TOPICS. Bo: 


K ANSAS is thoroughly covered . THE KAN- 
\ "SAS WEEKLY CAPITAL, Topeka, Kan., the 
leading farm and family newspaper of the State. 
UR RATES are so oe ite) we can’t buy a 
ad cire’n. Sample 
free TLUSTRATED Wi WEEKLY, Topeka, Kansas 
‘TRE PEOPLE’S ILLUSTRATED JOURNAL 
(monthly), New Orleans, La. A Southern fam- 
ily magazine, it reaches Sou’rn homes. Adv’tise? 


TH OHIO STATE SOURREL goes to the 
homes of the a * Pooh: in central Ohio 

Daily, 12,500; Wee ; Sunday, 17,000 

Nearly all the a ‘General advertisers use its 

columns regularly. 

‘THE SOUTH—Who knows the South—the ad- 
vertising South—better than Southerners! 

We live here ; been doing it fora lifetime. Giv- 











ing ne te ~ 2g Poy TE one — LA 

for the it ney as kno 

on UTHERN TATES "ADVERTISING tis 
EAU, Nashville, Tenn. 
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for 
AXTELL & CCADY CO. Embossers, Holyoke, Mass This 







4 TEXAS LOOSE. George Clark, the Gu- 
be: rial no! by the ad- 
vocates of pure , will be elected. 
will result capitalists from all 

in’ their mey in man and 
other industries. Those adve: in THE GAL- 
VESTON Let and THE DA NEWS will 
be largely benefited as a consequence. 
















































SUPPLIES. 


Advertisements under this head, two lines or 
more, without display, T5c. a line. 


VAN BIBBER’S. 7 





I EVEY’S INKS are the best. New York. 
4 
L»*=** INKS are the best. New York. 


p4 PER DEALERS—M. Plummer & Co., 161 
William 8t., N. Y., sell every kind of paper 
used by printers and em ey lowest prices. 
Full line quality of Printers’ I 





ILLUSTRATORS AND ILLUSTRATIONS. 


Under this head, 2 lines (12 words) will be 
inserted three times Sor $1.00. 


SUPERIOR Mechanical Eng Engraving. Photo Elec- 
trotype Eng. Co., 7 New Chambers 8t., N. ¥. 


- 


MISCELLANI NEOUS. 








Advertisements under this head, tivo lines or 
more, without display, Te. a line. 


Sure FOR COLLECTIONS—Send for lists. 
PARKER, Bethlehem, Pa. 


so 
ADVER TISEMENT CONSTR UCTORS. 


Advertisements under this head, 6 tae (36 
words) or less, one time, 

7 OU mav not think of having a Western 
advertisement; but then— why 
> > Give rticulars 0’ 
business and mente class of odicals to te 
= JOHN R. LANE, NE, Salina, ansas. 


81 00. 00 will be paid for og the best design or 
‘ wo advertisement of 
our one-half 
le fle column, rr inches. for 
W. NE 








ewspa, 
partinninrs, rs, ad ress J. WBERRY, Presi- 
dent Mercantile Co-operative Bank, 29 Broadway, 
New York. 





FOR SALE. 
Advertisements under this heud % centsaline. 


DREMIUME FOR NEW: BT ArzRS. EMPIRE 
» 146 Worth St., New York 


I ANDSOME ELLDete sone for papers. Cat- 
alogue, 25c. AM. ILLUS. 'O., Newark, N. J. 


CYLINDER HOE ea 2 folders. Vi 
cheap. MORNING NEWS Co., New Haven, 


> HALF CASH, takes the only Demo- 
86000 cratic Rew (daily and week! ) in 
the finest town in ‘w York State. 
“QUICK,” Printers’ 


Fo SALE—The Gaapesoante SICKLE and 4 
Sauck Co. NEWS, the estate of the late F. W 








JOHNS. ror rticulare apply to W. 8. 

SMITH, era ak , Wis. 

| ems SALE—A copy > at ee the pipers Ne 
r Directory om) oo. 


Sent carriage paid. 
& CO., Publishers, 10 pam 8t., New York. 


100,000 gimmea “We seit ot any State at 


$2001 bo0 mr ee’ forfeit 4 cts. on each returned 
“dead.” T AGENT’S HERALD, Phila, Pa. 


Fors fie bye services in Pahall en for you 
oe paper that shall creditably 
-— = s &- presents you your trade 
ou _in selling your 7 Rhett ren Address 
BicTORIA WEEKLIES CO., 
New Yo 
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REY, AGENTS NAMES feat 


4000 for 25 ets. P. O. Box 3046, Boston. 
2000 bir ising Aveney; st e.g io 
PIANOS, Sani beats: Wash'eton’. 3. 


PATENTS ton.b. 0. aepace Book FREE. 














hg oer 2 “ Lydia ae 
BOSTON. marist tar Wea fe 





WOOD CUTS» PROCESS PLATES 
{jz § 


Do You Want re™ ? Theve ‘gent to 64,329 


a | for the 
names of Ace a? aE rity 
, 


d for Fas 
ticulars. Vineland, N I 


LIC Always pay 
Adv ertisers. 


OPINION Woshine ew York. 
THE EVENING JOURNAL, 


et N. J. Cogeetion, 15,500, 


rtisers say it t pays. 
W Sar 


solute satisfaction ces 
increasers.” CHAS. W. HARPE 








aay EL SPENCERIAN 
810 Bway, N. Y. 

















for advertioens all lines of 
hea services. b- 
“trade 
qt oO. 
ARE USED by the banwegt od. 
vertisers in every line. Why? 





S$ My Cc Ro. they are the cheap- 
best mediums, Try 
them. RO) MOUS. Px: CO., Baltimore, Md. 





MAKE 


GLUE for TABLETS 





YOUR own 

at less than & pouns 

| ec and “directions ‘or $1.00. — Lem 
GEO. C. JACKSON, Akron, O. 

= 00—Visiting Gordo. We will engrave a| 

osoper plate and ye oO cards for $1.00. 

Sampl Teo e ran . For 10e. 

we will Sr book. “Card Eti 


quette.”” BELLS Shoo * Toledo, 0. 


Is read by intelligent people 


who pay their bills. Are these 
the people you want to reach 


Kate Field’s 
Washington, weassasresey. 


I write primers ;—adver- 
tisements. You pay me. 
They do, you. 


E. A. WHEATLEY, 











Chicago, Ill. 


San Francisco Bulletin. 

Established 1855. 
Largest Evening Circulation in California. 
High character, pure tone, 


FAMILY NEWSPAPER. 
Dodd's saratsing Avios) Boston, >> 
Send for Estimate Je 


RELIABLE DEALING CAREFUL sana. ™, 
ey” LOW ESTIMATES. «22 











—~ewwewvrwe. 
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How to Make 
RUBBER STAMPs, 
Use Latest Improved Process 
and a New York Vulcanizer, Cip. 
cularsfree. BARTON MFG.CO,, 

338 Broadway, New York, 











yovwrwv 


THE HOME CIRCLE, : 


) 

, ST. LOUIS, MO. 
75,000 Copies Each Month, 

) An exceedingly desirable medium for 

)) GENERAL ADVERTISERS. 

Bory Home Circe Pvs. Co., St. Louis, Mo. 


PP edad 
dem mie 4 











PUBLISHERS 
DESIRING 
BICYCLES 
For themselves, employees or 
= for use as premiums can pro- 
cure same from us on favorable terms, and Ray 
= rt cash and the balance in advertising. e 
andle all makes, new and second- nana, and sell 
ove ‘where. Catalogu e and terms 
SE, HAZARD & £00. 2 X Street, ; Peoria, Ill. 


Success With Flowers 


Is hailed as the BEST and BRIGHTEST 
Floral Magazine published. 
Paid in advance 
Circulation exceeds 50,000 Copies. 
Advertising received direct or through any 
agency. 


THE DINGEE & CONARD COMPANY, 
___ WEST GROVE, PA, 


HOLD ON 


until you have read this 
advertisement. If you 
advertise a9 do it for 
rofit—not for favor. 
oa would select THE 
SCHOOL 


i BOARD JOURNAL pro- 
‘ viding it ve ample 
evidence of its value. 
This we are prepared to 
‘or sample 

















cop: estimates, etc., 
and see what we give. 
wM BRUCE, Publisher, be eget ead 
Wituicago. Milwaukee. ’ School Board 3o 
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| PRESS, 
S No. 8 Spruce Street, © 
RS NEW YORK, i 
i ® s 
% Solicits Orders for - - 

y PRINTING ; 
 - - of hssstcied Description. z 
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ATTENTION, PLEASE. | 
We make Good Cute s¢ these rates: 1. Por- 
7bc. ; 1 col. Buildings, $2.50 ; Th Bull, 

Du ff for boom editions. 
BaIcAGO P PHO. ENG. CO., 185 Madison st, Chi. 


THE “ADVERTISERS’ GUIDE, 

4 monthly urnal expoundi rtl b- 
y ~ advan us te pul lisher ‘and 
adve! eer, a for one ee * on p+ fH 
wd Soon. TRNLEY DAY, New New Pieter” N.J. 
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™ SPOKANE 
SPOKESMAN 


has 75 per bo ane more paid subscribers 
than —, other daily paper — 
within miles of Spokane, 














Schlesinger & Mayer, 


OF CHICAGO, 
SSUE 50,000 Catal es to 50,000 
Women buyers every three months. 
THE ener al NUMBER 
is now being p 
teach buyers of goods . 


as 20 women buy 
We have space to sell. 
Write us. We goto me... None 2. 


SCHLESINGER & MAYER, 
CHICAGO. 
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THE SPLENDID 


CHRISTMAS NUMBER 
THE NEW YORK LEDGER 


WILL GO TO PRESS ON 
TURDAY NOVEMBER 19. 


> 





Advertising space limited. Order 
and “ copy ” should be sent at 
once to secure insertion. 


4 > G> OO > bn Oy Gn bh bn bt 
hb i hh he hi i i i hh he 
4 & 4 bb bn be bn bn bn bp bn bn bo bn bn bn 
VUVUNVvyUVYVYVvYVVYVYVYYT 
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We WeConductN EWSPAPER 
ADVERTISING tex. Agency. 


WE GIVE TO ALL CUSTOMERS 



















Judicious Conapicuous 
seoiont, 7 > a. 

xperienced nbiased 
Assintance, eye rinhis | Opinions, 
Prompt oy And 


Transactions | Confidential 
Low Prices.’ Service. 
CONTINUOUS ADVERTISING BRINGS SUCCESS! 
ADVERTISEMENTS DESIGNED, PROOFS SHOWN AND 
ESTIMATES OF COST IN ANY NEWSPAPER 
FURNISHED FREE OF CHARGE. 


J. L. STACK & CO., Shey 





Weare sabaware +. teh as women buy. to |) 








Over 93,000 per mont 


| Proved Average past Nine Months. 











‘Rates Lowest for 


quantity and quality of 
Circulation. 





The 
Premium Number 


Of the Rural New- Yorker, just out, 
stands over everything yet issued in 
In the 30 odd 
columns of advertising that it carries, 


the agricultural line. 


there is not one objectionable line. 
Clean advertising columns certainly 
attract honest advertisers. The pre- 
miums offered for subscription clubs 
aggregate like $10,000, 
They vary from thoroughbred bulls 


something 


to tomato seeds, and make the finest 
premium display ever offered by a 
farm paper. The next special issue 
will be the Thanksgiving Number, 
going to press Nov, 15th. 


THE RURAL PUBLISHING CO., 
Times Bui_tpiInc, NEw YorK. 





ADVERTISER Sond to reach of Substantial ge » a 
world SEWING MACHINE TIMES, “cs: 








WOMAN'S FARM JOURNAL cena 


, from a saf reshing machine. Send for sample copy ‘and special trial rates. 
. Senne nor, Pa b., 


Bor N. 


Ninth Street, St. Louis, Mo. 





THE NEW CYCLE, Seana are: “chicago. Daily News. tn Ly 
usic Hall 


made the Official organ at the First Biennial Meeting, Central 
i orp was presented and THK CYCLE, with Mrs, J. C. Croly, as editor was 


made the organ, and pledged the support of the Federation. 


The matter of a Ch 


Uhicago Inter-Ocean;: 












PRINTERS’ INK. 





Relic, 





List 1 without 
THE MACAZINE OF CHRISTIAN LITERATURE 
lica’ CLINTON Ha 


New Yore. 
PITTSBURGH, PA, 


Circulation, 25,000. 
SEMI-MONTHLY. 


Che Christian Advocate. 


Official weekly metropolitan newspaper of “ The Methodist Episcopal Church.” Circulation, over 

50,000 guaranteed. We invite correspondence from advertisers who would like to reach our 

people, and whose advertisements would be appropriate for a religious family journal. Address 
HMUNT & EATON, Publishers, 150 Fifth Ave., Cor. 20th 8t., New York. 


Che Evening Wisconsin. 


THE MILWAUKEE EVENING Cming is compelled to use two Perfecting Presses to print 
P~ aily pe circulation, one press being ety i Boy. the circulation of every other Milwaukee 
r, and it is all they have. Eastern Agent, 10 Spruce St., New York, 

AIKENS & CRAME 5 eh, wi is. 


WE WANT TO ADVERTISE 


in every Newspaper in the United 
States and Canada, but only with those 


— oS ongeani 
EMPIRE PUBLISHING CO., 


146 & 148 Worth Street, New York. 




















Meo en uizn sxancocans. Newspapers, Write at Once. 
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ADVERTISERS— we believe that twenty- 


seven years’ experience, 
an unvarying record of success, the benefit of ob- 
serving the results of millions of dollars judiciously 
expended, exceptional knowledge of publications 
and countless other advantages qualify us to con- 
duct your advertising and obtain for you the best 
possible results for amount expended. 


The proof of the pudding is in the eating—Try us. 
THE GEO. P. ROWELL ADVERTISING CO., 


NEWSPAPER AND MAGAZINE ADVERTISERS. 


10 SPRUCE STREET, NEW YORK. 
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YEARLY ORDERS BOOKED 


FOR PRINTERS’ INK FOR 1893. 








1 COMFORT, renewal, % page $2,600 
2 SAN FRANCISCO EXAMINER, ist. “* shee 
*3 E. C. ALLEN & CO., renewal, % “ 93,600 
4 LEVEY’S INKS, “ig 2 lines 52 
5 ATLANTIC COAST LISTS, renewal, 2d page, 6,500 
6 S. C. BECKWITH, renewal, once a month, 1,200 


*The Allen contract in 1892 was for one-fourth e, and the first order to renew was 
for the same amount, but a day or two later the order came to double the space. 


















The order from Comfort (Number One) was the only 


one coming soon enough to secure all of the NINE free inser- 
tions offered for advertisements ordered for the year 1893. 


The Examiner, Allen & Co. and the Levey order (Num- 


bers Two, Three and Four) all came in time to get EIGHT 
free insertions. 


The Coast Lists and Beckwith orders are continuations, 


having been booked in the latter part of 1891—the first for 
two and the last for five years. 


The readiness exhibited by its oldest patrons to renew 


contracts for advertising in PRINTERS’ INK is the best evidence 
that the service it renders is worth the price asked. 


Those who have bought longest and most freely show 


most alacrity about buying more. 


If you would care to make a 
contract for a page or less for next 
year and wish to begin now, we will 
vive free insertions for all the remain- 
ing issues in this year, commencing the 
charge with the first issue in January, 
1893. 
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PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 





PUBLICATION OFFICES : 
No. 10 Spruce Street, New York. 
No. 138 Fleet Street, E. C., London. 


Issued every Wednesday. Subscription Price: 
One Dollar a year in advance ; single copies, 
Five Cents. © back numbers. Wholesale 
price, Three Dollars a hundred. 

ADVERTISEMENTS, 75 cents a line ; $150 a page ; 
one-half page, $75; one-fourth page, $37.50. 
Twenty-five per cent additional for special posi- 
tions—when granted. First and last page fifty 
per cent additional. Special Notices or For Sale, 
two lines or more, 75 cents a line; Wants, six 
lines, 36 words or less, one time, $1.00. Ad- 
vertisements must be handed in one week before 
the day of publication. 


JOHN IRVING ROMER, EDITOR. 


NEW YORK, NOVEMBER 9, 1892. 











THEATRE programme advertising is 
evidently popular in New York. There 
are about twenty leading theatres in 
the city, besides three or four in Brook- 
lyn. Some of the programmes of 
these theatres are in the form of 
3-column pamphlets, with sixteen 
pages, and, with the exception of less 
than two pages taken up by the caste 
of the play, are filled up entirely with 
advertisements. 





CAsH subscriptions for PRINTERS’ 
INK are coming in at a rate that is not 
only most encouraging but also almost 
surprising. The pile of dollar checks 
and postal orders that go to make up 
the bank deposit of its publishers sug- 
gests visions of night work to the teller 
and his assistants who have to handle 
them. To save the bank man’s feelings 
and preserve his health, one-dollar bills 
may be sent by mail at our risk in pay- 
ment for subscriptions until further no- 
tice. 





MANUFACTURERS of ‘‘prepared med- 
icines” who are desirous of introducing 
their goods abroad should secure a copy 
of the ‘‘Reports from the Consuls of the 
U. S.,” No. 142, dated July, 1892. It 
may be had by addressing the Bureau 
of Statistics at Washington, D. C. 
The pamphlet contains official reports 
on the laws affecting the introduction of 
patent medicines into the following 
countries: Austria-Hungary, Belgium, 
Denmark, France, Germany, Italy, 
Russia, Sweden, Switzerland, ‘Turkey, 
United Kingdom and Ireland. 


PRINTERS’ INK. 





THE general advertiser sees so much 
of newspapers of all sorts and descrip. 
tions that his personal reading is often 
of the most chaotic character. Print. 
ERS’ INK knows of some busy men who 
are obliged to read largely at random, 
but place their chief dependence in that 
admirable Washington publication, 
Public Opinion, to keep them posted 
on current subjects of great importance, 
This paper prints little original matter, 
but saves one a vast amount of time 
and trouble in culling from the news 
paper press that which is most worthy 
of reading. Mr. F. S. Presbrey is the 
gentleman to whom credit is due for 
this original feature in modern journal. 
ism. 





A CORRESPONDENT at Washington 
writes : 

**In PRINTERS’ INK of Sept. 7 was 
an article on ‘ Church Advertising,’ ad- 
vocating the application of business 
methods and styles of expression to or- 
ganized religious work. An ounce of 
fact being worth more than a pound of 
theory, I send you a church notice that 
appeared once and cost less than a dol- 
lar : 

eA SPECIAL MUSICAL SERVICE 
will be held in St. Paul’s Church, 23d st. near 
Washington Circle, THIS (THURSDAY) 
EVENING, October 20, at 8 p. m., the eve of 
the day appointed to be observed in commem- 
oration of the discovery of America by Colum- 
bus. The regular choir will be augmented by 
additional singers and an orchestra. The Rev. 
Wm. Everett Johnson, associate rector of the 
Church of the Redeemer, New York, will 
preach, All seats free, and members of other 
congregations cordially invited. 

“Result, an overflowing congrega- 
tion, with standing room only for leis- 
urely arrivals, and sidewalk privileges 
for real late comers, to catch what they 
might of the musical strains escaping 
from the opened windows. 

“*St. Paul’s is practically a mission 
church, without endowment or fixed 
income, and supported by current offer- 
ings, the sittings being all free and un- 
appropriated. It is on a side street, 
quiet and retired, and many drawn by 
the notice had to inquire their way to 
it. Scores upon scores of those who 
came had never been there before, but 
it is safe to say that many will be found 
there again and again, testifying for 
years to come how much good of an all- 
round kind has been worked by that 
one little ‘‘ religious” notice, ‘* written 
out—though not too far out—of the 
conventional lines.” 



















ILLUSTRATIONS ARE DESIRABLE. 





Wise advertisers in PRINTERS’ INK 
have a new advertisement every week. 

All advertisers in PRINTERS’ INK 
are wise, and they all have a new story 
to'tell in every issue. 

Some write the story themselves ; 
some engage a competent person to do 
it and pay him five or ten dollars a 
week for the service. 

‘The man who pays fifty-two hundred 
dollars a year for a page in PRINTERS’ 
INK cannot very well afford to allow it 
to go to waste for the lack of care in 
the preparation of his copy. 

Scott & Bowne paid Powers twenty 
thousand dollars last year for preparing 
a set of advertisements, and found it 
the best investment they ever made in 
the way of advertising the Emulsion of 
Cod Liver Oil. 
high-priced for the poor newspaper 
men who advertise in PRINTERS’ INK, 
but they should have good copy, never- 
theless, and new copy every week. 

One way to get some one to prepare 
good copy is to advertise for such a 
man. The place to advertise is in 
PRINTERS’ INK, in the ‘‘ Want” col- 
umn. The price of an advertisement 
in the ‘‘ Want” column is one dollar 
for inserting thirty-six words or less, 
one time ; cash with the order. 








Advertising Novelties. 





Manufacturers and users of advertising novel- 
ties are invited to send specimens for review 
under this head. 





From E. Promis & Co., Philadel- 
phia: A patented cigar holder made of 
steel, small enough to be carried in the 
vest pocket. ‘The smoker, by the use 
of this device, is enabled to use both 
hands at will without danger of setting 
fire to anything when he lays his cigar 
down. Supplied complete with adver- 
tisement in Jots of 1,000 at four cents 
each, 


« 

From J. C. Lathrop, Oberlin, Kan. : 
An advertisement of farms for sale 
printed on corn-husks. 

« 

From the Weeks & Campbell Co., 
206 Church street, New York ; A com- 
bination pen and holder made of cellu- 
loid in the style of an old quill pen. It 
writes surprisingly well and retails at 
five cents. Theadvertisement is printed 


Powers may be too ‘ 
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lengthwise of the holder. This firm 
also makes celluloid tooth-picks, for- 
merly noticed. 

* 


From the Manufacturers Co., 3950 
Filbert street, Philadelphia : An adver- 
tising pamphlet, the leaves tied together 
with a cord so that the book goes 
through the mails for a cent without a 


wrapper. 
* 


From Clark & Zugalla, 23 Gold 
street, New York: An “‘ influence 
club.” It is a small mailing tube of 
wood in the form of aclub. The ad- 
vertisement is printed on a sheet of pa- 
per rolled up inside. A shipping tag 
carries the address, and the whole af- 
fair is mailed for a cent. 


* 

From G. R. Buckman, Colorado 
Springs, Col. : A pamphlet advertising 
the town. PRINTERS’ INK doesn’t re- 
member having seen a handsomer 
thing of its kind. 

hd 


Many persons are now using the new 
Government postal card for advertising 
purposes. It consists of two cards 
hinging on a perforated line. One is 
a ‘‘ message” card and the other is a 
‘* reply ” card. 


From the Utica (N. Y.) Press: 
This journal has recently adopted the 
novel scheme of giving all newsboys 
in its city, independent of what paper 
they sell, oilcloth bags, with an adver- 
tisement of the paper on each side. 


> 





READS THE ADVERTISEMENTS. 


‘*T know what / think is good ad- 
vertising !” 

** What ?” 

‘‘Rogers Peet & Co's advertise- 
ments !” 

‘“* You read them, do you?” 

“* Always! Look for them — have 
for years.” 

‘* Buy your clothes there?” 

‘*No! I buy my clothes at Brokaw 
Brothers in the Bowery.” 

‘* They don’t advertise !” 

“‘T can’t help that. I buy there, 
and have for—I don’t know how 
long.” 





6a6= 





Fit words are fine advertisements ; 
but often fine words are not fit adver- 
tisements. 
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SPECIFIC OXYGEN Co., 
Mr. B. L. Crans, New York City: NASHVILLE, Tenn., Oct, 24, ‘ome. | 
Deak Sirn—I am somewhat impressed with your list of ——— Household Publications, 
The only object we desire to accomplish in advertising is simply to have people write ug 
who are needing our treatment. 
Do you think you could get up an advertisement of very few words, very noticeable, to 
occupy not over one inch in the publications referred to? Yours truly, 


Cc. L. FROST, Manager. 
The result—the same being accepted. 





No charge is made the advertiser 


for preparing an attractive adver- 
tisement from type when his order 
is placed through my hands. Adver- 
tisements placed in all publications 


in the United States and Canada. 





U 


Estimates submitted and discounts AFFLICTED WITH 
allowed on all publications. CATARRH, BRONCHITIS, ASTHMA, CON. 
B. L. CRANS SUMPTION orany disease of the THROAT and 
N Be re Ad ti , erent Send fore book of 10) pages, mailed 
r ertising, , describing treatment and its proper use 

say re Gtiaee sd in each disease. STreatment by inha ation, 
, THE SPECIFIC OXYGEN CO., Nashville, Tenn. 
Room No. 4. NEW YORK. 











CHICAGO NEWSPAPER UNION, NEW YORK: 
TESTIMONIAL GENTLEMEN— During the last few years we have done con- 
siderable advertising in your entire list, and can say the 
results have been way beyond our expectations. During the 
LUBURG MFGCO. life of our contract we have received large numbers of letters 
’ 3 from all classes of people, and do not know of any papers 
better adapted for our business than yours, ‘l’hese tacts 
Philadelphia, Pa., surely indicate the high estimation in which we hold your list, 

MANUFACTURERS OF and we regard it as one of the very best for our business. 

Yours very truly, C. EDELBURG, Pres’t. 
Children’s Carriages, { Dictateac.£.L.. ——- 


OF 


s For Catalogue of 
Bicycles, Roller =: THE CHICAGO NEWSPAPER UNION, 
Chairs, etc. Address—93 So. Jefferson St., CHICAGO, ILL., or 





10 Spruce St., NEW YORK. 


UTS 20 New Year. ALENDARS *5.ci2" 
UTS rin enspapers ALENDARS cross. 
UT for all seasons ALEN DAR for all branches 


and purposes. of business. 











Before ordering CUTS or CALENDARS anywhere clse, write us for samples and 
prices. 

It will save time and correspondence, if, in ordering cuts, you will send us copy of paper 
or other printed matter for which cuts are to be used, and, in ordering Calendars, supy 
of the one or ones you had last year, 


* PUBLISHERS’ & PRINTERS’ SUPPLY CO., 
325 Dearborn Street, Chicago. 





Best ADVERTISING FOR CHICAGO 
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MAMMOTH DISPLAYS a%e ee 2) ee oO 


2 Ff GREATEST AOVERTISING VALUE 


1) Readers a Day , R’S*CUDD/NS C: 
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A BLUFF? 


No, simply a fact that for 
months last winter THE 
NATIONAL STOCKMAN AND 
FARMER, Pittsburgh, Pa., 
and Buffalo, N. Y., declined 
from one to five columns 
per week of good advertis- 
ing because it had reached 
its limit. 
of affairs is likely to exist 
this winter. 

This paper carries on an 
average the year through 
ten columns more advertis- 
ing than does any other 
weekly agricultural paper. 
The reason must be that 


It Pays 
Advertisers. 








OUR “HERO,” 


A little beauty. 9 inches high. 4 inch dial. 


KOs 


mize, wit 
ST 


Advertising Lettering 
BROUGHT OUT IN RELIEF. 


Also made without advertisi: ng, me —_ 
and reliable time-piece Just the thing for Pre- 
miums, “ Schemes,” Christmas Gifts 


Price, in Lots of 100, $1. 60 Bach. 


Fitted with alarm, 25 po extra, 
Single sample with our advertisement. $1.60; © 
with your own advertisement; $2.00. 

As it takes over a week to make upa a 
= your own lettering, you had better ore 
with =. ot pg ey ifina pure as we 
kee p them 1 in stock. Send for ilustrated ’ cireu- 
of other styles of advertising clocks. 


BAIRD CLOCK CO., Plattsburgh, N. Y.| 
London Office—107 Queen Victoria St., E. C. | 


FOS I SLR 


N 
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PRINTERS’ INK, 


The same state} 





The Sunday School ines 


No other religious paper gives the 
quality of service of THE SUNDAY 
SCHOOL TIMEs,. Its circulation is un- 
equaled—over 152,500 copies weekly 
- paid-in-advance annual adult sub- 
scribers. 

The endorsement of its advertising 
columns is the surest, for its publisher 
makes a money guaranty to protect 
his subscribers from untrustworthy 
| advertisers. This makes the paper par- 
ticularly valuable for mail-order busi- 
ness. Because of the guaranty sub- 
scribers send money at once with the 
order. They do not need to corre- 
spond to ascertain the reliability of the 
advertisement. Write to us for rates 
and additional information. 

Orders may be sent to us or to any 
responsible advertising agency. 

































The Religions Press Association, 


1200 Chestnut St., 
PHILADELPHIA, PA. 


BSVVeesss 





In selecting your 
papers for advertis- 
ing, be sure you 
have 


The New Orleans Delta 


on your list. 


a ee oe ee ee ee ed 


DAILY, 
SUNDAY, 
WEEKLY. 





The best circulation 


| 


in LOUIS\ANA and 
MissisSIPPl, 
ee eo ee ee ee eo 
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Holiday Specials. 


80,000 Copies Each. 


THE GOLDEN RULE 


Thanksgiving and Christmas numbers, 
NOVEMBER 17TH AND DECEMBER 13TH, 
will be unusually attractive, and 


WILL SELL HOLIDAY GOODS. 


Cepy for announcements must be in early. For rates and 
sample copy address 


THE GOLDEN RULE CO., 


F. T. pepe Ss BOSTON, MASS. 
Ady. Mgr. 
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300,000 “1 300,000 
THINK FOR A MOMENT WHAT 


300,000 
PAID UP SUBSCRIBERS MEANS. 


| The Mayflower | 


ee Oh eek, >) 


aA? 


(Published at Floral Park) 


HAS THEM. 


MK 


Address JOS. J. DE LONG, - - Manager, 
89 TRIBUNE BUILDING, NEW YORK. 
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PRINTERS’ INK. 
ALLEN’S LISTS 


HERE are two roads upon which an adver- 
tiser may venture—the old down-trodden 
path and the new live and progressive. The 
first is lined with old fogy ideas, antiquated 
mediums, and practically useless. The new 
is represented by 


Allen’s Lists 


whose circulation of overa million every month 
in the year is constantly refreshed by the large 
numbers of new subscribers received from the 
thousands of our canvassers at work in all 
parts of the country, 

Try the new path and compare results. 


FORMS CLOSE ON THE 18th. 
E. C. ALLEN & CO., Prop’s, AUGUSTA, ME. 






















IE iisiisniiiiemsnniiaeens” ‘spvcedneipibancin Greek: eeoneutonth 150,000 
| Nebraska (outside of Omaha) ............... jkscent bee biaadeaee 1,260,009 
| Western lowa (including Council Bluffs) ...................-.005 750,000 

ee eas Ep eueeneseneeeneets seenien 350,000 
LS WYGKINE ...5. 1. +-cascecodgovesso++c- cccgensecenesesoatossecstonoes 70,000 
| memnnioainanion 
| 2,570,000 


HIS is the immediate field from which the Omaha WORLD-HER- 
ALD draws its circulation. The best money, the best brains and 
the best opportunities have been utilized to make this independent. jour- 
nal the representative newspaper of this territory. How well the effort 
has succeeded is shown by the preference shown by advertisers. No 
one knows a good thing better than an advertiser. Others may be 
spendthrifts, but they never throw their money away. They prevent 
this by selecting the newspaper which gives them the best ‘‘ show for 
their white alley.” They claim they get this by using the Omaha 
WORLD-HERALD as an advertising medium. 

Those on the ground—the home advertisers—know the value of the 
WORLD-HERALD and use it to a greater extent than any other paper. 
It is the leading paper for ‘‘ Want’’ advertising. All the large ‘‘foreign ”’ 
advertisers use its columns because it is a profitable paper for all who use 
its space. Prospective buyers of space can apply to 


R. A. CRAIG, 41 Times Building, New York. 















618 PRINTERS’ INK. 
eve waar | 


: 


S ie DETROIT TIMES was recently 
merged into the 


Detroit News. 


THE NEWS reduced its price immediately 
after the consolidation to 


One Cent. 


The consolidation and the reduction in 
the price of THE NEWS has increased its 
circulation to 


67,000 Daily. 


The publishers not only expect to hold 
this circulation but hope to increase it. 
Have you seen a copy of THE NEWS 


recently > 
Some 
C. J. BILLSON, 


Tribune Building, New York. 
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,-OVER ELEVEN 
HUNDRED THOUS- 
AND UNDER OATH. 






ee Me em i a 


2.-THE MICHTY 
MIDDLE CLASSES. 


3.-ONLY 25 CENTS 
PER YEAR. 


4.-ANOTHER NEW 
$40,000 PRESS. 


5.-SPECIAL COPY- 
RICHTED HOLIDAY 
FEATURES. 








f THE LARGEST 





PRINTERS’ INK. 


WHY IT PAYS. 


Nearly twelve hundred thousand families read 
it every month. This is NOT AN ESTIMATE 
BUT A FACT. Proofs are furnished under 
oath, and our pressroom, post-office receipts and 
paper mill accounts are open to the inspection 
of all. 


It is the only publication of its kind, and its 
original copyrighted features have rendered it a 
welcome friend and guide to the mighty middle 
classes all over the United States, by whom it is 
read, re-read, and preserved for future reference. 


In point of price it is the marvel of the age, 
costing but twenty-five cents a year. And in 
point of popular interest it stands at the head. 
It is our determination to place within the reach 
of every home the best family magazine that 
money and brains can produce, 


Its ‘* Nutshell Story Club,” ‘‘ Busy Bee Bud- 
get,” ‘*‘ Kinsabby Comicalities,” ‘* Children’s 
Circle,” ‘‘ Aunt Minerva’s Chats,” ‘* Sunshine 
for Shut-Ins,” ‘‘ Comfort’s Kitchen Chats,” and 
other special departments, are so speedily carry- 
ing its regular circulation to two million copies 
every issue, that the ordering of another $40,000 
press has become necessary. 


The foregoing are a few of the reasons why it 
pays to advertise in COMFORT. The Decem- 
ber issue will contain many copyrighted Holiday 
features, which will render this number particu- 
larly valuable to advertisers who wish to secure 
the attention, interest and patronage of twelve 
hundred thousand thrifty, wide-awake families, 
whose purchases amount to hundreds of millions 
annually. 

As this issue will be mailed earlier than usual, 
copy should reach us by November 1oth, our 
last forms closing on the evening of the 14th. 

Space may be secured of all responsible agents 
or of us direct. The GANNETT & MORSE 
CONCERN, Publishers COMFORT, Augusta, 
Maine. Boston office, 228 Devonshire Street ; 
New York-Office, 23 Park Row. 


CIRCULATION ON EARTH. 





PRINTERS’ INK. 


OME SO-CALLED 


Street Car Advertising men show big 

lists of cars when they really don’t lease 

a single ‘bob-tail,’’ and what cars they 

offer are usually in Kokomo, Kankakee, Kenosho, 

Kalmazoo and Timbuctoo. These fakirs give a 

long list of large advertisers as their EXCLUSIVE 

customers. Such claims are about as reliable as 

their list of cars, and BOTH will stand plenty of 
investigation. 





a ae a 


CARLETON & KISSAM 


dont print a list of their customers, as it 
would take every page in PRINTERS’ INK, set 
solid, to get in the names. It is unnecessary, 
as the cars in which they control the adver- 
tising are so far superior in appearance to all 
others as to be easily recognized. 








Write for general list of cities where only ** Full 
Time”’ cars are sold. 





ee 
= 


CARLETON & KISSAM, 


198 & 199 Times Bidg., New York. | 50 Bromfield Street, Boston. 
Also Offices in Principal Cities. 








Boston, New York, Providence, Pittsburgh, Chicago, Buffalo and Rochester c 
offices connected by Long Distance Telephone, ‘ 
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Seedsmen, 


Is a Paper that stands FOURTH among Forty 
of the Best Seed Adv. Mediums in America 


ey Good Enough for You? 
°F Then ut FARM-POULTRY on your list for 1898 SURE 


ft iAdvertisers in .. . 


‘| EF2ARM~POULTRY 
. . . « Get Results. 


of 
PROOF of THE ABOVE STATEMENT. 


|  . . . SRB OmOW =: 2% 


PHILADELPIITA, Pa.; Oct. 7, "92. 


big 
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; FARM-POULTRY, Boston, Mass. 
it Gentlemen :—In reply to your inquiry in regard to the results of advertisi 
in FARM-POULTRY last season, would state that we kept a careful record of a 
replies, and taking the cost to us per answer as a basis, we find FARM-POULTRY 
t fourth on a list of forty magazines and papers which comprise the prominent seed 
advertising mediums of the country. It is needless to say that we think well of 
your paper as an advertising medium for our business. 
7 Very respectfully, JOHNSON & STOKES. 





BRATTLEBORO, Vt., Oct. 15, 92. 
I. S. Jonnson & Co., Boston, Mass. 
Gentlemen :—I consider your FARM-POULTRY an excellent advertising medium, 
Yours truly, C. E. ALLEN. 
PHILADELPHIA, Oct. 11, "92. 
Messrs. T. S. Jonson & Co., Boston, Mass. 

Gentlemen :—As usual, we find that our advertising in FARm-PoULTRY during 
the spring of 1892 brought us very satisfactory results, in fact it ranks among the 
best papers in which we advertise and we anticipate using it largely a— the 
spring of 1893. Yours truly, W. ATLEE BURPEE & CO. 


PHILADELPHIA, Oct. 6, °92. 





Messrs. I. 8. JOHNSON & Co., 
bs. FARM-POULTRY, Boston, Mass. 

Dear Sirs:—We are so well pleased with results from our advertisement in 
FARM-POULTRY that as soon as we place a new line of business you can look for 
another order from us. This tells the whole story. z 

Yours truly, WM. HENRY MAULE. 


QuINcy, IIl., Oct. 17, °92. 








Messrs. I. S. JonNSON & Co., 
P. O. Box 2118, Boston, Mass. 

Gentlemen :—Your late favor at hand, and in reply will say that I have ust 
placed my advertising and included your paper on the list, which should be 
sufficient evidence of the fact that the past results have been satisfactory to me. 
My advertising is —— through N. W. Ayre & Son, and you will probably hear 
from them before long. Respectfully yours, WM. ST. L. 














For Sample Copy and Rates, Address 


|. $. JOHNSON & CO., 22 Custom House St., Boston, Mass. 
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A CIRCULATION PROOF 


EXHIBITING EVERY 


ITEM IN DETAIL. . 


HE subjoined report, made by Mr. Charles H. Fuller, the well-known 
advertising agent of Chicago and New York, will speak for itself. It 
presents the results of a recent examination into the circulation of THE ST, 


LOUIS REPUBLIC, conducted by Mr. 


Fuller in person, It gives every minute 


fact which can be of any possible interest to an advertiser, and bearing the 
signature of a gentleman who deservedly enjoys a national reputation as a 


THE REPORT. 


circulation expert. 


The report is as follows: 
Cuicaao, Oct. 20, 1892. 

Mr. Cas. W. Knapp, 

Publisher St. Louis Republic, St. Louis, Mo. : 

My Dear Str—Agreeable to your request, I 
visited your city in company with an assist- 
ant, Mr. Walker, and spent two days looking 
into the circulation of the daily Republic, 
and will make a brief report. You will 
readily understand that in the time allotted 
we could not make a thorough examination 
to include any great length of time. We de- 
cided to take your reports of an average day’s 
circulation, selecting one day, October 8, 1892 
(a week day), as a fair average. We find that 
there were 


Sold to regular city carriers. 
Sales to hotel news stands ° 
Sales to branch depots... - Xj 
Sales to newsboys, sales over the 
counter, free copies to city of- 
ficials, railway offices, etc........ 1, 


er 
Sales to news companies, St. Louis 

News Company, Southern News 

Company, Union News Com- 





-20,921 
520 





eT Se 
Newsdealers by express. 
Newsdealers by mail................ 
Mail subscribers as per count...... 5,080 
Sample copies 


Total—Outside of St. Louis........ 38,492 
Total Circulation... .....+++ Seecese 62,930 


In order to verify these figures, we checked 
each of the 161 regular carriers’ orders. traced 
these orders the regular accounts kept 
with each, and also checked their payments 
for the same. e also made avery careful 
investigation of all the other items in the 
above classification of circulation, and, with 
the exception of sample copies, could 
trace where the papers were sent. To arrive 
at what we considered an accurate determi- 
nation of actual circulation we deemed it 








accounts from these parties for the month of 
July with papers returnable during the 
months of August and September, and found 
the percentage of returns averaged about as 
follows: 
Per 
cent. 
Returns from news companies, city..... 35 
Returns from news dealers, outside...... 7 
Only a small proportion of the outside 
agencies have the privilege of returning un- 
sold papers. 
Number of papers sold news com- 
panies, city, 1,574—1less 35 per cent 
Es oncn ides conmsresevcenquesese 
Number of poeere sold news agents, 
outside, 30, less 7 per cent. re- 
turned..... C006 800 8680 eeesens 60 oe 





2,163 









Total copies returnable.......... 


Leaving a balance of actual circula- 
tion for that day 


In conclusion, we find that your re- 
port furnished of the number of 
papers printed on that day was.. 

We make the following deductions : 
Papers returnable................++++ 2,713 
Papers over, printed and not used, 394 
Papers printed and unaccounted 


66,050 


60,217 
It is quite a common practice with some 
newspaper publishers to give the figures of 
the number of papers amg = in making 
their report. This, I believe, is a mistake. 
Advertisers are only interested in the num 
ber of copies sold or circulated. I wish to 
compliment THE REPUBLIC on their very per 
fect system of keeping accounts and the very 
able corps of assistants in all departments. 
We were offered every facility of getting 
the information desired. 
Will give you @ report of Weekly as soon 


necessary to ascertain the number of papers | as it is — q 

return by news agents and news dealers ours very egepecttully, 

as unsold, and to this end we examined the ' [Signed.] CHAS. H. FULLER. 
—*0e— 


If 
Office, 146 Times Building, New: York City, or address 


ou want to 


YOU KNOW WHAT YOU Buy. 


Mr. Fuller’s — tells you what THE ST. LOUIS REPUBLIC has fo sell. 
now its prices, write to W. G. Brooks, Manager Eastern 


THE REPUBLIC, St. Louis, Mo. 
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“The way to get paid circulation, first make circulation.’’ 
The paper afraid to buy blank paper will never have a big 
paid circulation.—W. VD. Boyce. 


400,000 werxiy 1892 
500,000 weexcy 1893 
400,000 weexcy 1892 
500,000. weexity 1893 


Boyce’s Big Wecklics: 


BLADE, LEDGER, WORLD. 


Rates Increase 257. Jan. dst, 1093. 


DO YO want to GET the increased circulation 
and SAVE the increased price? Then 
reserve your space for 1893 at once. 


Don’t put it off or you will forget it. Send reserve order 
to us or any advertising agency you are dealing with. 


R @ Any advertisement can be discontinued at 
EMEMBER any time. Circulation proved each week. 

® No discount for time or space. You pay no 
premium to find out if our papers pay. Present Advertising Rates—Buabe, 
$1.00 ; LEDGER, 50 cents; WorLD, 30 cents ; Three Papers, $1.60. 


Apply to any agency or direct to 


W. D. BOYCE, Chicago. 
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FOR SALE! 


Advertising space in the 





Baltimore News. 


AT CARD RATES. 





We have no advertising space to give away, or sell at less 
than regular rates. 














We merit the confidence of our Advertisers. 


ONE PricE To ALL, 


and the best possible value given 





for every line of advertising. 





Baltimore is in. the midst of a period of prosperity never 
before experienced in its history. Now is the time for 
advertisers to participate in the results that will accrue to 
judicious advertising. 





Baltimore offers you the opportunity ; 
The News offers you the medium. 


The Leading Pea and Sunday Paper 
of the South. 


The Baltimore News, 


BALTIMORE, MD. 










PRINTERS’ INK, 


Stands on Its 
CIRCULATION. 


N choosing a medium, the experienced business man always 

selects the best and most widely circulated journal—whether 
for class or general advertising. He believes “in the side with 
the heaviest artillery,” so to speak, because he knows it holds 
the KEY TO THE SITUATION. Here is a free but valua- 
ble “ pointer ” for the experienced and inexperienced. 


The Houston 


P “aD 
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One Line, i. for 
One Inch, Time__ 
One Column 

One Page, None for 





One Price. 










Poe 6,500 


Sunday. . . 10,700 


** Weekly’? . 25,000 
(In Two Parts, Monday and Thursday.) 
-* 











§. 6. BECKWITH, ee “New York and Chicago. 
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46th ANNIVERSARY. 


THE ITEM 


celebrated its Forty-sixth Anniversary 
September 25, 1892. 

We are pleased to state that we 
never were in better shape, financially 
or physically. 

We do not owe a dollar that we can- 
not pay on demand. 

The money is in bank to do it. 

We have the finest printing plant in 
America—FIVE of R. Hoe & Co’s 
MAGNIFICENT QUADRUPLE 
PRESSES, costing, with the stereo- 
type and other machinery, over THREE 
HUNDRED THOUSAND ($300,000) 
Do.LLars—and all paid for out of the 
profits of our business. 

We own two buildings, THE ITEM 
Main Building and THE ITEM “ An- 
nex.” 

We own the largest and best private 
stable in Philadelphia. 
for forty wagons and fifty odd horses. 


It has room 


The ground, buildings, horses, wag- 
gons, harness, etc., cost us nearly Fifty 
Thousand ($50,000) Dollars. 

We have the only Wholesale Rapid 
Wagon Delivery System in Philadel- 
phia, and the largest and best in the 
world. 

We have never borrowed a cent of 
money since we have been in business 
—45 years. 

Colonel FITZGERALD, the founder 
of THE PHILADELPHIA ITEM, never 
would allow money to be spent in the 
business until it had been EARNED. 
This was a cardinal principle with 
him. 

Read THE SUNDAY ITEM and see if 


PRINTERS’ INK. 


it is not well worthy of your advertis. 
ing patronage. 

It consists of Sixteen Pages, and the 
ptice is the phenomenally low one of 
ONE CENT. 

Remember, all the news, and the 
cost at the very lowest possible price, 

Our circulation increases at the rate 
No 
wonder we expect to reach 300,000 
copies, every Sunday, before a year 
rolls around. 

SS en 


ONE MILLION DOLLARS. 


A well-known financial gentleman 


of several thousand each Sunday. 


writes to THE PHILADELPHIA ITEM 
to know whether we would be willing 
to sell the paper for ONE MILLIon 
DOLLARS, 

Certainly not ! 

THE ITEM is paying a good rate of 
interest on THREE MILLIONS OF DoL- 
LARS; consequently, we are in no 
hurry to dispose of it at one-third its 
value. 

This will give the public some idea 
of the value of the reading matter they 
are getting for the small price of ONE 
CENT. 

It would not be possible to publish 
THE EVENING ITEMand THE SUNDAY 
ITEM for such a ridiculously low figure 
if the circulation was not so enormous 
and the profits so large. 

No paper in the world employs bet- 
ter literary talent or gives so much for 
the money as THE ITEM. 

The reader gets more reading mat- 
ter than in any other paper of the 
price; and the advertiser gets more 
circulation for rate charged than in any 
other paper. 

THE SUNDAY ITEM is a remarkable 
paper. It publishes Sixteen Pages 
every Sunday, and charges only ONE 
CENT. 

Although paper has gone up in 
price, it will not affect the price or 
the size of THE SUNDAY ITEM. 
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EXCHANGES 
STOPPED. 


Out of respect to idiosyn- 
cracies of the PN 0. D. 


Owing to Mr. Wanamaker’s persistence in the 
-RINTERS’ INK hes 8 oy at = 
change list, and the desire of th 
keep the little paper alive if possi le, i 4 
has been giv ven te Siesaaae ane the copy 
~ office. although we shall be glad to 
the exc’ hange | if = desire it, 


ieee that e fact of sending the er to 
you shall not in any way prejudice its ts to 
re-admission to the same priv! papee in Se nited 
States mails that are extended to The Voters 
Library, The ‘National Bulletin, Protection and 
Reciprocity and Book Gows. Should you take 
occasion to write Mr. Wanamaker on the sub- 
lect, PRINTERS’ INK would be glad to be placed 

possession of areas Jom of . Ba yy 


comtinne 





i 
2 
z 
eS 


ion to that 
course will do away with ~y whole 9 dificulty. 
= dollar sets a subscriptio’ pee 
184, if received before December 
the new year the subscription price “will be 
two dollars a year. 
The notice printed above was 
Pp. P. Cc. sent last week to Printers’ 
Inx’s exchanges in the hope 
and belief that a number sufficient for a fair 
representation in each commercial center 
would obtain permission from Mr. Wanamaker 
to remain on the list. The mail galleys of 
Painters’ INK are numerous and their revi- 
sion will require a week or two at least. In 
the meantime the “ Little Schoolmaster in the 
Art of Advertising’’ will make one or two 
parting calls (farewell visits a /a Adelina Patti) 
after which, in the absence of Mr. Wana- 
maker's permission or a cash subscription, the 
weekly visits to these exchanges will cease, 
For every paper that has given Printers’ 
Inx a word of comfort, editorially, during 
this, its year of martyrdom, it is intended to 
mark the subscription ‘Paid to January 1, 
1894.’ If any paper entitled to be so marked 
is struck off by oversight, the name will be 
promptly replaced on application. To any 
and every editor who by diligent search, or 
otherwise, is able to find a law or postal regu- 
lation that AuTHORIzEs the Department to in 
any way revise the exchange list of any paper, 
or tocriticise it, as it has done in the case of 
Printers’ Ink, a paid-up subscription from 
now to the end of the century will be pre- 
sented, 
Address Printers’ Ink, 
New York, 





LETTERS TO JOHN.—No. 1. 


Office of THE SunDAY NEWS 
ZANESVILLE, O., Oct. 31, 1892. 
Hon. John Wanamaker : 

We have been notified by the publishers of 
PRINTERS’ Ink that they have been compelled to 
stop our exchange, owing to objection raised by 

our Department. We very much regret this, 
bat in order to not be without the valuable publi- 





PRINTERS’ INK. 


is don’t Know: — 
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cation we have forwarded one dollar with the 
riily belief ie that the action of the T 

belief is action of the 
poate binge gh 7 = 
publican editor. y, 
Cus. U. SHRYOCK, 


LETTERS TO JOHN.—No. 2. 


Office of 
‘Tas Upon County Seamane, } 
WESTFIELD, N. J., Oct. Bt, 31, 1892. 


to Dear Mr. Wanamaker : 


It is really too bad, you know, or perhaps, you 
iy ly you don’t, which mabes 
> the by for us. aa 
ew our exchange 
list, Sy — At of the most, if not the ver: 
most one 01 
side of om county and State list. A ggnpen ce es 
But here you've gone and cut us out because 


~4 pol ~4 4. ergy Dereoneten tas it PRINTERS’ 
entitled to mail vileges 

that —— ne are entitled = 
r—that’s us—and fix it 
so that we can ha’ pate come to us 


sure as you are a foot 
between Uncle Sam and the at 
have it so—or we Lez apf ask it. 
Yours every day in the soak, 
THE UNION ge! STANDARD, 
. E. PEARSALL, 


the world to 


LETTERS TO JOHN.—No. 3. 


Offi 
An Illustrated Monthly M. e, devoted to 
the Interests of Bakers an Confectioners, 
New York, Nov. 1, 1892. 
Hon. John Wanamaker : 
I a 


ice of THE SUPPLY JOURNAL, 










PS: from the 
be list 







list, 
or one 
am 


I 










most 
I 4 not the 
—in m 

on would 


is as 
as any paper 
Editor. 


LETTERS TO JOHN —No. 4. 
Office of the 
JOURNEYMEN TAILORS Umsow OF AMERICA, 

New York, Nov. 1, is.” 

John Wanamaker, Postmaster-General : 

DEAR Str—As edito: -— 

je nal The ee = Stee 

number 0! for 

number ot exchanges, at omen which ptt 

formed = the y= a | of oni said —_ ‘that - 

‘our 


cludi PRINTERS’ INK tross second-class aoe 
rates, they can send it no longer asan ex- 
change. To me the oe of the department 
appears exceedingly just ond unwarsantes, as 








NK that they 
ithout ; peadiee to the read 
f At t second-class rates. 


JOHN Bl LENNON, Editor The Tailor. . 
LETTERS TO JOHN.—No. 5. 


Office of THE Tres (1 (Daily and ee 
‘AURORA, Ill, Oct. 30 a 
John Wanamaker, P. M. Genl., Wash., ry Cc: 
Dear Strn—We have been notified b the pub- 
Ushers of PRINTERS’ INK that, in o1 - hy A 
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down their list to conform with the 
views of F3 de; ent, the Times will be 
dropped from” list. 


attention so that we will get our 
ly, you wn tours aly oblige 


ours t 
¥. Ponaiseehs, for the Times. 


Doss 
A POUGHKEEPSIE VIEW OF IT. 





The An 4. 4c th had the ity Recetving | 


eDaily and Semi-Weekly. 
POUGHKEEPSIE, N. Y., Oct. 31, 1892. 
Publishers of PRINTERS’ INK : 
We want the Inx for another year and enclose 
a dollar to pay for it if we cannot get it without. 
It seems to have been an unfortunate ex, 


rel with Brother W: er. 
int with all ease if you had done a 
li on the start ins! of bluffing 
the Department. 


It may not be as pleasant a 
a 5 doing business, but there is more made 
by it in the -_ run. 
Respectfully yours, 


Piatt & Piatt. 


Brother Platt is partly right and partly 
wrong about this. Without doubt PrinTErs’ 
Ink might have been reinstated promptly for 
alittle begging. It would have been rein- 
stated at any time if it would promise to dis- 
continue its criticisms of the sins so long com- 
mitted with impunity by the Department 
clerks, A little influence would have settled 
the case in the beginning. But Printers’ 
Ink preferred totake a course likely to open 
the eyes ofthe country to the annoying, 
amazing and illegal methods practiced by the 
Department clerks—sometimes to their pecu- 
niary profit, doubtless—and determined to 
speak boldly out. If Privrers’ Ink is not en- 
titled to be carried in the mails as second-class 
matter, the Department would show cowardice 
should it readmit it. If, on the other hand, 
Printers’ Ink is entitled to admission at 
second-class rates, can any human power 
in this free country deprive it of its rights— 
permanently? If Punrrens’ Ink is restored 
to its rights on the merits of the case the De- 
partment clerks who succeed to Hazen & Co, 
will be slow about tackling it again unless they 
havea case that will hold water ; will they not, 
brother Platt ? 

Victor F. Lawson, of the Chicago News, © 
spoke the truth when he said that ‘* the rul- 
ings of the Post-Office Department on this 
subject (second-class postage) have for years 
been simply a mass ol inauainencion.” And 
the Cincinnati publisher knew what he was 
talking about when he said: ‘1 know of 
nothing as outrageous and arbitrary under a 
Republican form of government as the conduct 
of the Post-Office of this country.” 

If the case of Printers’ Inx shall cause the 
evil to be remedied it will not have suffered 
in vain. 





Printers’ Ink has become one of the most 
valuable publications of the period—more %¥ 
valuable perhaps to its subscribers than to its 
proprietors,—.V, }", Recorder, 


' tt LLAR, sent now. will advance 
scription to PRINTERS’ INK from wdate of 


expiration to January Ist, 1894. After Dec, Sist 
gy TH iption will be advanced to $2 a 
0 wants the paper, ev one 


+ wo likes oie » paper. ov one who sympa‘ 
with the pe in ite un ual le for 
cam depres and confidence 
sending in a su ption now. Address (in- 
¢ one dollar) PRINTERS’ INK, New York. 


PRINTERS’ INK. 





WILL HE OR WILL HE NOT? 


General Goepenter < Once Mc More Presents a R 
For a Hearing in the Case of PRINTERS’ _ 
OCTOBER 31, 1892, 
Hon. John Wi ker, Post ter- 

Washington, D.C. : Generel, 

Sir—Last July, on behalf of Geo. P. Rowell & 

Co., I personally applied to you, in Washington, 
to allow us to present, at some future time con: 
venient to you, the facts and arguments deemed, 
by the publishers of PRINTERS’ INK, material to 
its right to circulate in the second class of . 
matter. You were simply asked to say whether 

ou would or not listen to our side ‘of the case. 

ou declined to give me the information at that 
= but said that you would consider a written 
capligaticn. ly in A st— 1 
ereupon ear in neu nearly th 
months ago—presenved th the formal w ritten appll. 
cation that you required. 

The application vas intended to be, and was, 
the formal written request (that you dec’ lined to 
receive orally) for leave to present thereafter. 
wards the publishers’ side of the case. All that 
I expected you would then decide was that you 
would or would not let us be heard—thinking, ag 
Idid when pes 5 the oral request, that you 
could readily say offhand whether or not you 
would hear and consider the facts and a 





y degree of 
ess the arguments that we desired to offer if 
oes eeease omar fhe was allow: 
was merely for the “ day in Court” 
te ‘the } publishers never had. 
And I now n respectfully request that you 
upon th uest, and tell us whether we 
may or not presen’ to_ you the facts in relation 
to NTERS’ INK as they existed last Jun. and 
they exist now, and the reason why we claim it 
is entitled to circulate in the second class. 
We never have had the pene oh to jo make 
such presentetion to you, as you are aw 
Inmy written uest in August I erroneously 
expressed myself as applying tor a “ re-hearing ” 
The ap a, is not for a _re-hearing, but 
merel r that ‘‘ hearing” on the facts and law 
that the 7. - have never had before you, 
but which the importance of the case and the 
amount of money involved (some $25,000 a year) 
would seem to demand 
Ihave seen your recent correspondence with 
Rowell & Co., which, however, does not seem to 
touch the point named above 
Very respectfully, PHiIip CARPENTER. 


any length, nor to present with an 
fuln 


Ou= ILLAR, sent now, will advance any sub- 
pte os to PRINTERS INK from date of 
o—— to January 18%. After Dec. 3ist 
the of be eae tril be advanced to ¢2a 
year. wants the papas ovary one 
Ter eet paper, ever: - who — 3 
with the inead paper in i ual 
ice, can — ood" wil 
sending in a ion now Address (in- 
} a one dollar) P ‘ERS’ INK, New York. 


FOR FIVE YEARS, 


Office of ) 
Seta W. Fow.e & Sons, 
WISTAR’S Bataan OF WILD CHERRY, | 
High Street, 
BosTon, Oct. 28, 1892 
Editor of PRINTERS’ INK: 
We enclose our check for ten dollars for whic » 
lease send us a copy of the American Newspa 
Birectory f. for 1892 and INTERS’ INK for wad 
years, or for such time as the amount sent will 
pay for. Trusting that yeas will meet with final 
ang in your contest with the great P. M. G., 
e are, SetTH W. Fow.Le & Sons. 


WOULD NOT wes — had DO WITHOUT 


Office of AMERICAN CLOTHING HovsE, 
BuTLER, Mo., Oct. 31, 1892. } 
PRINTERS’ INK: 

Enclosed please find enclosed check of, $1 as 
subscription for your little paper to Jan’y, ’%4. 
We would not care to do without it, and sone 
hope you will succeed = your fight with P. ¢ 
Department. E. 8. CaRRITHERS & Co. 









ecesaasteaes 



































LASHER’S POSTAL GUIDE. 


Mr. Geo. Lasher, the publisher of the 
U. S. aia Postal Guide, a gentleman 
who appears to be enjoying the special confi- 
dence and protection of Mr, Wanamaker, has 
jssued a circular solicking subscriptions for 
his pa This advertisement, it seems, is 
being fo! paPided i in with newspapers and distribut- 
ed at second-class rates, a copy having reached 
us in this form folded in with Hammona’s 
Floral Friend of Arlington, R. I. If Mr. 
Lasher doesn’t succeed in building up a pros- 

rous business, and if Prinrers’ Inx is not 
Filled, neither result will be from any lack of 
effort on the part of honest John, Lasher’s 

tal guide is a deserving publication, but 
why. should it be coddled while Printers’ 
Ink is being strangled by the same nurse? 


DOLLAR, sent now, will advance any sub- 
Our scription to PRINTERS’ INK from “date of 
After Dec. 3ist 


expiration to January Ist, 1894. ter 
the rate of cubooripete tion -—} 4 be advanced to ¢2a 
ear. ay one who wants the paper, every one 


who likes the paper, every one 2 9 
with the iad paper in ie om Seogeal ial struggle for for 
existence, can express 

sending in a subscription now. Address an. 
¢ one dollar) PRINTEE PRINTERS’ INE, New York. 


ELASTIC POSTAL LAWS. 


All Right if It’s Re ublican Cam 
ture, but Plain Business, Oh, 

any New York Herald, Nov. .. 
RS’ INK is a weekly trade publication 
y Rowell & Co. in the interest of adver- 
tisers. The Post-Office Department Pye: that 
PRINTERS’ INK was a circular and nota periodi- 
cal. It was therefore decided that the law justi- 
fied its exclusion from the mail as second-class 


matter. 
Rowell & Co., on October 19, , vou 0 tive 
pereony applied to the American tective 
iff League for 50,009 copies of Protection and 
Reciprocity, their intention being to send it 
through t! é mail with copies of PRINTERS’ INK 
as an object lesson to their readers of the — 
tice to which they believe or, are subj 5 
There were only 13,000 copies of the Sotober issue 
of the paper left, but Rowell & Co. were told 
that they might have the apa of the paper and 
the additional 37,000 copies printed from them. 
This offer was neo re and the papers printed 
and sent through the mails as second-class mat- 
ter. And there you are. 


CIRCULATION EASILY DOUBLED. 


y See 


Genes, 
EUREKA INCUBATO! 
WEST _—= Pa., "Oct. 25, 1892. 
Geo. P. Rowell & 
Herewith find , o~. A a hy 4 . 4 
tions to PRINTERS’ INK; to 
fetiess, the other to myself, both. of West Eliza” 
t 
Ithink I can put youona gchame to a 
the circulation of PRINTERS’ I have 
pone number for several years we bast, and ft 
ppened to show Mr. MeClees the last — e 
nd good W: —_ 
maker paper, when he handed m 
a dollar and told me to D subscribe for him, as whe 
was always ready to assist in a case of that 
kind. Let every subscriber do likewise — you 
will then have the circulation doubled. See. 
J. L. CAMPBELL. 


PRINTERS’ INK’S RIVALS. 


The exclusion of PRINTERS’ INK, the journal for 
edvertigase, from the second-class tone, 
ileges, has induced certain other — oma, 
principally devoted to their own intere: 
ow parade their moral superiority. Especially > 
his true of one periodical, recently started, 
which practically imitates PRINTERS’ INK in style 
and appearance, yet enjoys throwing stones at 
its troubled but superior rival. It is to be wished 
that the advertising public, to whom this low 
grade journalism appeals, will not be too anxious 
to swell the receipts of these parasites,— 
Men’s Record, Chicago. 





PRINTERS’ 


Office 1, hs as per your recent offer. 
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IF A CIRCULAR IT IS A MODEL ONE, 


L. P. vans. Li gy rnd reasurer, 
x, Maine, ( Det. 27, 1892. 


Editor of anneal Ink 
readi 


THE : Piscataquis iy Paper,” 
a Paper, 


While ng the letter of Mr. Hensy Ge M4 
man in your issue of the 19th inst. it oce 
me that he might find another“ veriking 
example of a successful administration” by 
readin, ng, it he has not already done so, “ Little 
Dorrit,” wherein the workings of the 


umlo- 
cution’ — are described as only Dicken. could 
have done it. 
Like this wonderful department the P.O. D. 
Washi n, 80 far as ite ruling on PRINTERS’ 
Ink is concerned, * Goes on mechanically, every 
day, keeping this, wonderful, all-sufficient wheel 
of statesmanship ‘ How not to do it,’ in motion.” 
on —K a pe ab lican and think that in man 


a4 uniess ‘he ck 
ve NTERS 
thing thou lackest,” and that one thing is the 


a 

» . I would recommend its careful 
© all who issue circulars, for the major- 

ity a A come to my desk go quickly into the 

aste-basket, while ERS’ INK goes into my 

pocket and is read, ads, and all, whenever I have 


aspare moment. 
Yours truly, L. P. Evans. 


IT IS TIME HE EXPLAINS. 


237 | Market ~ 
PHILADELPHIA, Oct. 27, 
John Irving Romer, Esq. : 
Enclosed find check ay for renewal of my sub- 
ace tion to PRINTERS’ 
have always voted the Republican ticket but 
will vote with the Demecrntts party this time on 
the facts revealed Lay e unjust rulings of the 
Post-Office Departm 
Wanamaker is a man ‘who I have wetsiad and 
for whom I had the esteem as a wide- 
awake, go.ahead business man, but ony man, I 
don’t care who he is, who will see a journal 
almost cut in two by official rulings derogatory 
to that journal while he himself publishes one 
(Book News), which is his own organ, “app 
nearer to a circular than the sours he rules 
out, and furthermore eet as (Pro- 
tection and Reciprocity) to circelate as second- 
class matter, I say this is the confiscation of the 
—_ — private ends, and no such public 


mit is time that he explains. 
INSTRUCTOR IN THE ART. 


GEORGE x CHIPMAN, 
Baus | 





R. B. CHIPMAN. 


TIMBERMAN, 
Chicago, Oct. 27, 1892. 
IT am ve glad to witness the vigorous fight 
‘ou are ma! A or the recognition of PRINTERS’ 
NK, a@ weblion Ses whieh I read very carefully 
each week and regard itas an instructor in = 
art of advertising’ © which has no counterpart 
any publication issued from American bhish- 
ing houses or any other publications as far as 
bes and nf —_ Post that the outcome of your 
ntest ice authorities will be 
h it caréslaby i A | be 
odious and ed cat S a 7 with the apparent 
ignorance of the tal department as to the 
merits of your publication. iaeie 


E. DEFEB. 
Editor and Proprietor. 
A VERY WELCOME VISITOR. 
H. O. Wriaur & Sons, 
ons 





A AND CHOCOLATE, 
ELPHIA, Oct, 29. 
Pub, PRINTERS’ INK: 

T heartily s thize with you in your contro- 
versy with t he Post-Oftice euthoritiesand believe 
— — Avs a véry welcome visitor at this 
offi onestly pet Bs to admission as sec- 
ond. a matter. | enclose $1 for subs. to Jan’y 


N. WILBUR. _ 


ery truly, 
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109 REPUBLICANS HAVE CONTEMPT. 


THE 

circulation and on. ponven-day paper 

between Denver on drenly Francisco, 
ALT LAKE, Oct. 24, 1892. 


Publishers PRINTERS’ abe 


It goes ys zp 8a, that nearly every em- 

ployee oe —_ aay Be the highest personal 

farrisou and his administration, 

but it Soe tee very difficult matter to vl. a 
single individual. out ot fi the 109 e' 


lute contem tort ie vious ohn” Permit us to 

wens to adopt the suggestion offered by Mr. 

rn, of Grand Rapids, Michigan, to 

have Ls for circulation a — request- 
the — it P. M. General W 


PRINTERS’ INK, 


loyees, 
any’ thin @ but ab abeo- a 


AN ENGLISHMAN’S ADVICE, 


gous Kry s a 


6,8 Le a 4 10 Bs k St 
an rook Street, Rue 
and Market Street, re Roam we 
2ist st October, ise, 
PrinTERS’ Ink, New York, U. S. A. : 
Enclosed please find P. O. O., value 
subscription for 1898, according to ps Ht hd 
I should be most sorry to miss your iittle paper 
week by week, for although I am not able to be 
= yn yet,I have to reach that 
Meanwhile I take in all the 


Trust there will be more id 
maker P.O. D. in the early fut ee 
n here really have no — fol. 








T sould ly send m the signatures of many 
hundreds of intelligent, discriminating Repub- 
lican voters from this locality asa substantial pro- 
test his determined, obstinate and un- 
principled action t 8 PRINTERS’ INK. About 
a year ‘o the gee bought and paid for 
some twenty odd subscriptions to PRINTERS’ 
Ink. Will you inform me — they expire! 
i wish to renew them. 

Yours fraternally, ROWN: 

Mgr. save Department. 

Your subscribers are paid up to sna 17, 
1892. For one dollar each received before Dec. 
a we mark them paid to Jan. 1, 1894.— 
pea. Printers’ Ink. 


—___+oo—__———_ 





It is astriking illustration of the wisdom—or 
want of it—exhibited by the P. O, D. that it 
admits to second-class rates, in the United 
States mails, the fourteen children of Print- 
ERs’ Ink photographed in this issue, while the 
progenitor of the brood is refused admission 
thereto upon any terms whatsoever. 








CHEATED HIS FATHER OUT OF $32.60. 


m.— translation. 
MARSHALLTOWN, Iowa, Oct. 21, 1892. 
Editor Printers’ INK, New York City: 

Dear Srr—I receive PRINTERS’ INK through the 

Times-Republican and am much pleased, as it is 
full of interest Dot only toan vertiser but to 

the casual reader. 

If you ermect “justice ‘mi 2 John Wanamaker 
you will be sappos ears ago he cheated 
my ae out ol ofa Pa bil I (432. io and when I was a 

ia I poug ‘ht of honest (1) 
fhurch i in. They 


“Palman wi, meruit ferat”—John bears the 


John Or of e of ny to go toc 
me just two Sunda: 


Since then I have been ‘a buyer of stamps and 
rinters’ ink and during the time John has 
nm Postmaster I have more ae and 
seen more gene “cussedness” in the Post- 
Office than during the sixteen years peertees. 
Thank God he is not a elphia 
Yours truly, ¥ w. ‘BAILEY 


por sent now, will advance sub- 
Oe} ‘6 PRINTERS’ INK from date of 


1894. After Dec. Sist 
the rate of subscription Merit be advanced to #2a 
ear. 


one who wants the paper, every one 

who lixes the paper, ev: one who 
with the little paper in its unequal le for 
, can express will and confidence 


= sending in a subscription now. Address (in- 
closing one dollar) PRINTERS’ INK, New York. 





ACT SO CONSIDERATELY. 


The Trident has watched the proceedings be- 
gusen spe Post-Office Department and PRINTERS’ 
InK with much interest and can best express its 
view in plain American : “ It’s a d—— outrage.” 
It reflects greatly against Postmaster Wana- 
maker’s administration, especially so when the 
Geo. P. Rowell Co. incline to act so om =a 
(0.) Trident (Re- 


in the controversy.—Cleveland 
Oct. 14. 


. 





low the contention, hence a f the 
paper is useless to us. For all that “heres "s nota 
man but would give you his best wishes for suo- 
cess, and now you have started most English- 
men would say, “‘ Fight it out and ‘settle the mat- 


ter once for all.” 
Yours faithfully, GrorcE Key, 


FINDS GOOD THINGS IN IT. 
HIGHLAND Park No Houmas. COLLEGE. 
B. EA, 


Manager of the el Exchange, 
DES MOINES, Iowa, Oct. 22, 1892, 


Editor of PRINTERS’ INK: 


Enclosed please find one oer fee PRINTERS’ 
1NK one year. I find good things in it 
It seems absurd that — 4, "INK is denied 
the second-class po rates. I get mo.e benefit 
from it than from some of the large magazines. 
A vote tor ae an on Nov. 8 will remedy the 
matter. rin be u will not only win the fight 
but that Lg. will allowed a rebate for the ex- 
cess postage you have paid. 
Yours truly, J. B. Duryea. 
WORTH TEN TIMES THE COST. 


HENRY SAUNDERS, 
GROCERIES AND LIQUORS, 
39 and 41 Johnson Street, 
VicTORIA, B. C., Oct. 21, 1892. 
Editor of PRINTERS’ INK : 

Enclosed please find $2 for past and future sub- 
scriptions to your a PRINTERS’ INK. (I 
have just culled an original advertisement from 
your last issue in 4 line which is worth ten 
times the amount of the subscription.) 

ly, H. SAUNDERS. 


O= DOLLAR, sent now, oeanepeen advance any sub- 
scription to PRINTERS’ INK from date of 
expiration to January Ist, 1894. After Dec. Sist 
the rate of oar will be advanced to 2a 

0 wants the paper, every one 
paper, SS who —_ 


meget le for 
ce, can express et, confidence 
sending in a subscription now. Address 


( 
+ X— one dollar) PRINTERS’ INK, New York. 


Whol likes 
with the teas oe paper in 
= 


ENTITLED TO SUCCEED. 


Office of 
ANTWERP GAZETTE, 
ANTWERP, N. Y., Oct. 31, 1892 
PRINTERS’ INK: 
Ihave watched the fight you have been making 
and I truly believe you are entitled to succeed. 
DuaNE W. FULLER, Publisher. 


A LIFE LONG REPUBLICAN. 
Office of 
J. H. Jounston & Co., 
DIAMOND MERCHANTS AND JEWELERS, 
7 Union Square, 

ORK, Oct. 26, 1892. 

PRINTERS’ INK: 
Please find enclosed $1 to renew our subscrip- 
tion. We consider the wa: ba Long been treated 


by the Post-Office Depa: test out- 
rage of this edminiaieetion. y+ liteto Repub- 
licans it has bee ‘or us to 


n a weekly bitter pill 
feel that you have been treated 


as you have. 
Very truly yours, 


J. H, Jonnston & Co, 




























lien th 














CONCLUDING SUGGESTIONS. 





To the Postmaster-General: 

Inasmuch as you have asserted that you are 
now ready to consider additional matter in 
connection with the subject of the admission 
of Printers’ Ink to the United States mail as 
second-class matter, we suggest the following 
points : 

Please consider whether, when you think 
that a publisher is transgressing some law or 
regulation of your Department, you would not 
be wiser to ascertain whether he is in fact do- 
ing so before proceeding to punish him, 

Please consider whether in your dealing 
with publishers it would not be wiser to 
be guided by the advice of the regularly 
appointed law officer of the Department, 
rather than your own impulse, or the opin- 
ions of clerks interested in screening them- 
selves from the consequences of overt acts done 
in the absence of their chief. 

Piease consider whether it would not be 
wel:, before proceeding to extreme ‘measures, 
togive the publisher of an established paper 
some notice of an intended stcp calculated to 
ruin his property, and allow him to show that 
his hands are clean, if he can do so, rather 
than adjudge them otherwise by Star Chamber 
proceedings had in his absence and without 
his knowledge. 

Please consider the advisability, in cases 
where publishers write for information con- 
cerning the postal laws, of having the Depart- 
ment clerks trained in the practice of writing 

short letters that shall convey the information 
asked for instead of long ones that do not. 

Please consider what sort of a figure the 
publisher of Book News, which is carried in 
the mails as second-class matter, cuts when 
sitting as a tribunal to decide upon the ques- 
tion of the admissability or inadmissability 
of Printers’ Ink to the same privilege. 

Please consider what sort of a figure a post- 
master-general cuts who has decided that it is 
legitimate to allow 1,400,000 copies of Pro- 
tection and Reciprocity to be carried regu- 
larly in the mails as second-class matter, on 
the ground that it is a legitimate periodical, 
and denies the same privilege for 50,000 copies 


PRINTERS’ INK. , 
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of Printers’ Ink, on the ground that it isa 
circular, 

Please consider whether the fact that a 
publisher criticises what he believes to be 
wrong and wicked in the management of the 
Post-Office Department is of itself a sufficient 
reason for excluding his publication from the 
mails as second-class matter. 

Please consider whether the admitted blun- 
der of a clerk in your department which 
caused you to order the exclusion of Printers’ 
Ink from second-class rates, and your unwill- 
ingness to acknowledge the wrong doing, con- 
stitute a valid objection to the re-admission of 
the paper. 

Please consider whether the fact that you 
have wrongfully exacted from the publishers 
of Printers’ Ink nearly $20,000 in postage 
beyond the rate which you pay for your own 
publication, Book News, and the additional 
fact that forthe distribution of more than a 
million copies of Protection and Reciprocity 
in county papers, your Department has done 
the work without the collection of any postage 
whatever, are likely to reflect credit upon your 
administration of the affairs of the Depart- 
ment, 

Please consider whether the fact that when- 
ever you are approached on behalf of Pxint- 
ERs’ Ink by any of its friends you always ex- 
hibitan ungovernable temper,so that it has 
come to be understood by all who have any 
knowledge of the case that on this subject you 
are sensitive and touchy to a degree, is a 
circumstance tending to indicate that you are 
likely to render an impartial decision. 

Please consider whether, if Mr. Harrison 
had lost his election on the gth by small 
majorities in one or two doubtful States, the 
result, in the opinion of some excellent 
Republicans, would not be attributed to your 
oppression of Printers’ Ink. 

Please consider whether it is not a fact that 
the longer you abuse your power for the pur- 
pose of gratifying your desire to punish 
Printers’ Ink, the worse it will be for the 
reputation of the one member of Mr. Harri- 
son’s Cabinet who came nearest to bringing 
disgrace upon his otherwise generally excellent 
and brilliant administration. 





AN EX-POSTMASTER-GENERAL’'S VIEW OF THE PRINTERS’ INK CASE, 
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632 _ PRINTERS’ INK. 


I have hereto set my seal, 
seven times, to remind you: 















ist. That I represent news- 
papers of Known Circulation ; 


2nd. That this combination ex- 
tends to that prosperous and 
well-beloved State of wheat, gold 
and wine—California ; 


3rd. That the one most aggres- 
sive and popular home newspa- 
per there, is THE 


San Francisco Report. 


















46,000 Every Evening 


Is the Known Circulation of this 
strong and stirring San Francisco 
daily. 

For twenty years or more 
THE REPORT has been one of 
California's leading home jour- 
~ nals. 

Bright and breezy, in touch 
with Californian life, it is read in 
both San Francisco and its subur- 
ban homes to a larger extent than 
any other newspaper. 

A. FRANK RICHARDSON, 


Tribune Building, New York. | Chamber of Commerce, Chicago. 














